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Executive summary 
 

Introduction and methodology 
 
Metropolis Research was commissioned by the Corporate Communications Department of 
Banyule Council to conduct primary research of the Banyule community to explore a range of 
issues around how Council communicates, engages and consults with the community. 
 
This research builds on similar surveys conducted for the City of Banyule in 2015 (by 
Metropolis Research) and in 2020 (conducted by a different survey provider). 
 
A total of 503 random sample door-to-door surveys were conducted, as well as 66 self-
selected online surveys completed by residents. 
 
It is important to bear in mind that the random sample respondents reflect the views of the 
underlying Banyule community, whilst the self-selected online survey respondents reflect 
only the views of the those in the community sufficiently engaged with Council to be aware 
of the survey and sufficiently motivated to take the active steps necessary to participate.  This 
leads to a significant skew in the self-selected online survey results. 
 
 

Key findings: 
 
The key findings from the 2024 Communications Survey were that current community levels 
of engagement with Council were relatively modest, although respondents reported a 
relatively strong level of interest in knowing about the activities of Council. 
 
The most important communication tools for Council remain the two printed publications 
(Banyule Banner and News From Our Neighbourhood), along with the Council website, as well 
as interest by smaller numbers in various other channels 
 
There was, however, significant variation in the preferred methods of receiving information 
observed across the municipality, and by respondent profile (mostly by age and language). 
 
Satisfaction with Council overall was “good” at 6.7 but was three percent below the 
metropolitan Melbourne average (as recorded by Metropolis Research in Governing 
Melbourne).  Satisfaction with communication was also “good” at 6.7 out of 10, however 
satisfaction with community consultation and engagement was nine percent below the 
metropolitan average and was recorded at a “solid” level of 6.3 out of 10. 
 
Satisfaction with Council’s key publications and channels was “very good” to “excellent”, with 
both the Banyule Banner and the Council website recording satisfaction scores somewhat 
higher than the metropolitan Melbourne average. 
 
The community continues to report interest in a wide range of information from Council, 
including events and activities, roadworks, Council infrastructure projects, and other issues. 
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Community interest in engaging with Council via social media remains relatively solid (at 
around one-quarter), although interest in receiving SMS notifications from Council was 
significantly higher at more than half of the respondents. 
 
 

Summary of findings: 
 
The following outlines the key findings from the 2024 Communications Survey: 
 

• Interest in knowing about Council works, services, and programs – average interest was 7.0 
out of 10 or “strong interest” with 46% very interested, and nine percent “not interested”. 
 

• Satisfaction with aspects of Council communications – respondents were asked to rate 
satisfaction with three aspects: 
 

o Overall satisfaction with Council - was 6.7 out of 10, three percent below the metropolitan 
Melbourne average of 7.0, with 33% “very satisfied” and seven percent “dissatisfied”. 
 

o Council communications (how Council informs the community) – was 6.7 out of 10, with 37% 
“very satisfied” and nine percent “dissatisfied”. 

 
o Council’s community consultation and engagement – was 6.3 out of 10, nine percent below 

the metropolitan Melbourne average of 7.2, with 29% “very satisfied” and 13% “dissatisfied”. 
 

• Recognition of Banyule branding – 37% of respondents were able to correctly identify the 
Banyule image from a set of four (including three neighbouring councils). 
 

• Current and preferred methods of receiving information from Council – respondents were 
again asked to select from a list all the current methods they receive information and the 
methods that they would prefer: 
 

o The top seven current methods of receiving information were the Banyule Banner (77%), News 
From Our Neighbourhood (48%), and the website (39%), direct mail / letterbox drop of 
information (38%), information sent with the rates notice (28%), telephoning Council (18%), 
and emailing Council (13%). 
 

o The top eight preferred methods of receiving information were the Banyule Banner (58%), 
News From Our Neighbourhood (31%), and the website (29%), direct mail / letterbox drop of 
information (29%), telephoning Council (19%), and emailing Council (18%), information sent 
with the rates notice (16%), and speaking face-to-face with Council staff (16%). 

 
• Banyule Banner – respondents were asked several questions about the Banner, as follows: 

 
o Awareness - 76% (down from 83%) of respondents were aware of the publication. 

 
o Receiving and reading - 77% (down from 92%) of respondents say they skim read at least some 

of the publication, with 12% not reading it and five percent report that they don’t receive it. 
 

o Preferred information in the publication included local events and activities (72%), building 
and works projects (57%), Council services (52%), and Council infrastructure projects (51%). 
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o Overall satisfaction with the publication was 7.7 or “very good”, up three percent from 7.4 in 
2020, which was two percent above the metropolitan Melbourne average of 7.5, with 61% 
“very satisfied” and just one percent “dissatisfied”. 

 
 Satisfaction with other aspects included ease of reading (8.4 up from 8.1), frequency 

(7.8 up from 6.9), relevance of articles (7.3 up from 7.0), and how interesting the 
content was (7.2 up from 7.1). 
 

• News From Our Neighbourhood – respondents were asked several questions: 
 

o Awareness - 45% (up from 40%) of respondents were aware of the publication. 
 

o Receiving and reading - 43% (down from 82%) of respondents say they skim read at least some 
of the publication, with 13% not reading it and 23% reporting that they don’t receive it. 

 
o Overall satisfaction with the publication was 7.3 or “very good”, down two percent from 7.5 

in 2020, with 48% “very satisfied” and three percent “dissatisfied”. 
 

 Satisfaction with other aspects included ease of reading (8.2 up from 8.0), frequency 
(7.5 up from 7.2), relevance of articles (6.9 down from 7.3), and how interesting the 
content was (6.9 up from 7.2). 

 
• Council e-newsletters – respondents were asked several questions about the publication: 

 
o Awareness - 17% of respondents were aware of the publication. 

 
o Interest in receiving a general interest e-newsletter - 46% of respondents reported that they 

were interested in receiving such a publication, with most preferring monthly publication. 
 

• Council’s website – respondents were asked several questions about the publication: 
 

o Visiting the website - 46% (down from 64%) of respondents reported that they had visited the 
website in the last 12 months. 
 

o Finding required information on the site - 82% of respondents who visited the website reported 
that they found all the information they required, whilst 14% said they needed additional 
information.  The most common types of information required were local events and activities 
(44%), roadworks information / disruptions (39%), and building and works projects (38%). 

 
o Overall satisfaction with the website was 7.9 or “excellent”, up seven percent from 7.2 in 2020, 

which was one percent above the metropolitan Melbourne average of 7.8, with 66% “very 
satisfied” and two percent “dissatisfied”. 

 
 Satisfaction with other aspects included ease of reading (8.2 up from 7.4) and finding 

the information the respondent required (7.8 up from 6.9).   
 

• Social media – respondents were asked several questions about social media: 
 

o Use of platforms – the most common social media platforms used by respondents included 
Facebook (58% down from 66%), Instagram (47% up from 29%), WhatsApp (33%), YouTube 
(30%), LinkedIn (21% down from 30%), and Twitter / X (16% down from 36%). 
 

o Follow Council on social media – 23% of respondents follow Council on social media, including 
Facebook (20% up from 19%) and Instagram (4% down from 5%). 

 
o Preferred information from Council on social media included local events and activities (48%), 

roadworks information / disruptions (41%), and Council infrastructure projects (26%). 
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• SMS notifications from Council – 56% of respondents reported that they were interested in 
receiving notifications / important reminders from Council via SMS, as follows: 
 

o Preferred information from Council by SMS notification included roadworks information / 
disruptions (44%), local events and activities (39%), and important reminders (28%). 

 
• Community consultation and feedback – respondents were asked several questions about 

consultation and providing feedback to Council: 
 

o Participated in consultation / provided feedback – 17% (down from 23%) of respondents 
reported that they had participated in consultation / provided feedback in the last year. 
 

o Method of participation – 27% of respondents participated in person, 46% online, and 28% via 
a combination of both. 

 
o Preferred methods – the four most preferred methods of participating were completing an 

online survey (48% up from 34%), speaking directly with someone in-person (32% up from 4%), 
speaking directly with someone on the phone (30% up from 26%), and completing a face-to-
face or mail out survey (24% up from 9%). 

 
o Barriers to participation – the most common barriers related to a lack of time (26%), work 

commitments (16%), a lack of interest (9%), family commitments (7%), the perception that 
Council won’t listen to the results (7%), and their busy lifestyle (4%). 

 
• Council initiatives – respondents were asked to rate their knowledge of 11 Council initiatives: 

 
o Food and Garden waste rollout 5.5 out of 10, with 43% knowing a lot and 34% knowing little. 

 
o Carols by Candlelight was 5.2 out of 10, with 37% knowing a lot and 37% knowing little. 

 
o Northeast Link Advocacy Campaign was 4.8 out of 10, with 32% knowing a lot and 42% 

knowing little. 
 

o Twilight Sounds was 4.1 out of 10, with 27% knowing a lot and 50% knowing little. 
 

o Malahang Festival was 3.6 out of 10, with 21% knowing a lot and 58% knowing little. 
 

o 2028 Zero Emissions Commitment was 3.5 out of 10, with 18% knowing a lot and 57% little. 
 

o Electrify Everything was 3.3 out of 10, with 20% knowing a lot and 58% knowing little. 
 

o Community Vision was 3.2 out of 10, with 15% knowing a lot and 60% knowing little. 
 

o Banyule Community Fund was 2.9 out of 10, with 15% knowing a lot and 65% knowing little. 
 

o Banyule ThinkTank / Banyule Futures was 2.7 out of 10, with 11% knowing a lot and 68% 
knowing little. 

 
o Eco Festival was 2.6 out of 10, with 14% knowing a lot and 68% knowing little. 

 
• Elected Council – respondents were asked to identify the current Mayor and the local 

Councillor, as follows: 
 

o 36% of respondents said they could identify the Mayor, with 23% identifying Cr. Tom Melican. 
 

o 28% of respondents reported that they could identify their local Councillor, with significant 
variation observed across the municipality. 
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Introduction 
 

Metropolis Research was commissioned by the Corporate Communications Department of 
Banyule Council to conduct primary research of the Banyule community to explore a range of 
issues around how Council communicates, engages and consults with the community. 
 
This research builds on similar surveys conducted for the City of Banyule in 2015 (by 
Metropolis Research) and in 2020 (conducted by a different survey provider). 
 

Specifically, the research aims to explore: 
 

• Satisfaction with Council – including the overall performance of Council, and its performance 
keeping the community informed and community consultation and engagement. 
 

• Interest in knowing about Council works, services, and programs. 
 

• Current and preferred methods of receiving information from Council. 
 

• Banyule Banner – including awareness, receiving and reading, satisfaction with selected 
aspects, and preferred methods of receiving. 
 

• News From Our Neighbourhood- including awareness, receiving and reading, satisfaction 
with selected aspects, and preferred methods of receiving.  
 

• Council e-newsletter – including awareness and interest in receiving a general interest e-
newsletter. 
 

• Council website – including frequency of visits, whether required information was found, 
additional information required, and satisfaction with selected aspects. 
 

• Social media – including use of social media platforms, following Council on social media, 
and preferred information from Council via social media. 
 

• SMS notifications from Council. 
 

• Community consultations – including participation, methods of participation, barriers to 
participation and preferred methods of putting views forward to Council. 
 

• Knowledge of 11 Council initiatives. 
 

• Elected Council – including knowledge of the current Mayor and local Councillor. 
 

• Respondent profile – including age, gender, language spoken at home, disability status, 
housing situation, and period of residence in Banyule. 

 
 

Methodology and response rate 
 
The Communications Survey was conducted as a door-to-door, in-person, interview style 
survey of approximately 15 minutes duration. 
 
The survey was conducted of a randomly approached sample of households (of all dwelling 
types) drawn proportionally from across each of the suburbs and localities of Banyule. 
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The door-to-door, face-to-face interview style survey methodology was employed for this 
project, as it provides the richest interaction with residents, encourages their thoughtful 
participation in the research, records a substantially higher response rate, and provides a 
sample that is more representative of the underlying Banyule community than can be 
obtained via other methods. 
 
The surveying was completed from the 4th till the 29th of May 2024.  
 
Most surveys were completed on Saturdays and Sundays from 11am till 5pm, as this is the 
best time to ensure that the sample is most randomly selected and therefore representative 
of the underlying population, with no more than 15% completed daylight hours weekdays.  
 
The sample was pre-weighted by precinct population, to ensure that each precinct 
contributed proportionally to the overall municipal results.  
 
The final sample of surveys were then weighted by age and gender, to ensure that each age 
/ gender group contributed proportionally to the overall municipal result.  
 
A total of 2,637 households were approached with a view to inviting them to participate in 
the research.  Of these:  
 

• No answer - 1,345  
 

• Refused – 789 
 

• Completed – 503  
 
This provides a response rate of 39%, which represents the proportion of households 
personally invited to participate in the research who participated. 
 
This strong response rate reflects well on the door-to-door methodology, although 
Metropolis Research notes that this response rate is somewhat lower than has been typically 
recorded in 2024 for community satisfaction surveys conducted using the same methodology.  
This variation reflects the fact that fewer residents were interested in Council communication 
related issues than with the broader community satisfaction surveys.  This is commonly 
observed for issue specific research such as this communications survey. 
 
The 95% confidence interval (margin of error) of these results is plus or minus 4.4% at the 
50% level.  In other words, if a yes / no question obtains a result of 50% yes, it is 95% certain 
that the true value of this result is within the range of 46% and 54%.   
 
This is based on a total sample size of 500 respondents, and an underlying population of the 
City of Banyule of approximately 126,500. 
 
The 95% confidence level around the precinct level results is approximately plus or minus 
11%, based on an average sample size of approximately 72 respondents.   
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The 95% confidence level around the gender-based results is approximately plus or minus 6%, 
and for the age groups averages around plus or minus 10%. 
 
In addition to the main random sample survey, the survey was available online at Council’s 
website for completion by interested residents.   
 

The survey was available online from XX to XXX. 
 
It is important to bear in mind that the self-selected online survey respondents reflect the 
views only of those in the community sufficiently engaged with Council to be aware of the 
survey and prepared to take the active steps necessary to participate in the research. 
 
The random sample survey, by contrast, reflects the views of the underlying City of Banyule 
community. 
 
 

Glossary of terms 
 

Precinct 
 
The results of this report are presented at both the municipal and precinct level.  The term 
precinct is used by Metropolis Research to describe the sub-municipal areas for which results 
are presented, as agreed with officers of Council.  These are outlined in detail following. 
 
 
Measurable and statistically significant 
 
A measurable difference is one where the difference between or change in results is 
sufficiently large to ensure that they are in fact different results, i.e., the difference is 
statistically significant.  This is because survey results are subject to a margin of error or an 
area of uncertainty.   
 
 
Significant result 
 
Metropolis Research uses the term significant result to describe a change or difference 
between results that Metropolis Research believes to be of sufficient magnitude that they 
may impact on relevant aspects of policy development, service delivery and the evaluation of 
performance and are therefore identified and noted as significant or important.  
 
 
Marginal / somewhat / notable 
 
Metropolis Research will describe some results or changes in results as being marginally, 
somewhat, or notably higher or lower.  These are not statistical terms, rather they are 
interpretive.  They are used to draw attention to results that may be of interest or relevant to 
policy development and service delivery.   
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In order of significance, “marginal” is the least significant, followed by “somewhat”, and with 
“notable” the most significant of the subjective terms used to describe variations that were 
not statistically significant.  
 
These terms are often used for results that may not be statistically significant due to sample 
size or other factors but may nonetheless provide some insight into the variation in 
community sentiment across the municipality or between groups within the community, or 
in changes in results over time.  
 
 
 95% confidence interval  
 
Average satisfaction results are presented in this report with a 95% confidence interval 
included.  These figures reflect the range of values within which it is 95% certain that the true 
average satisfaction falls.   
 
The 95% confidence interval based on a one-sample t-test is used for the mean scores 
presented in this report.   
 
The margin of error around the other results in this report at the municipal level is plus or 
minus 4.4%.   
 
 
Satisfaction categories 
 
Metropolis Research typically categorises satisfaction results to assist in the understanding 
and interpretation of the results.   
 
Metropolis Research has worked primarily with local government and developed these 
categories as a guide to satisfaction with the performance of local government across a wide 
range of service delivery and policy related areas of Council responsibility.   
 
The scores presented in the report and are designed to give a general context about 
satisfaction with variables in this report, and are defined as follows: 
 

• Excellent - scores of 7.75 and above are categorised as excellent. 
 

• Very good - scores of 7.25 to less than 7.75 are categorised as very good. 
 

• Good - scores of 6.5 to less than 7.25 are categorised as good. 
 

• Solid - scores of 6 to less than 6.5 are categorised as solid. 
 

• Poor - scores of 5.5 to less than 6 are categorised as poor. 
 

• Very Poor - scores of 5 to less than 5.5 are categorised as very poor. 
 

• Extremely Poor – scores of less than 5 are categorised as extremely poor. 
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Precinct map 
 

The following map provides details on the seven precincts comprising the City of Banyule, as 
provided by officers of Banyule City Council.   
 
The results for each question included in the survey have been provided at both the municipal 
and precinct level (where a sufficient sample exists at the precinct level).  
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Region breakdown
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent

Eaglemont 14 3%
Ivanhoe 53 11%
Ivanhoe East 17 3%

Total 83 17%

Heidelberg Heights 29 6%
Heidelberg West - Bellfield 29 6%

Total 58 11%

Heidelberg 30 6%
Macleod 25 5%
Rosanna 30 6%

Total 86 17%

Lower Plenty 14 3%
Viewbank 28 6%
Yallambie 13 3%

Total 55 11%

Greensborough 61 12%

Total 61 12%

Bundoora 43 9%
Watsonia 22 4%
Watsonia North 17 3%

Total 82 16%

Briar Hil l 14 3%
Montmorency 39 8%
St Helena - Eltham North 25 5%

Total 78 15%

503 100%

(*) based on Banyule Council's Community Profile, produced by i.d consulting

North West

North East

Total respondents

Mid

East

North

Region Suburb
Sample size (weighted)

South

West
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Images that look like they were developed Council 
 
Respondents were asked: 
 

 “Which, if any of the following images look like they were developed Banyule City  
Council?” 

 
Respondents were asked which, if any, of four images looked like they were developed by 
Banyule City Council.  Two-thirds (67%) of respondents selected at least one of the images, at 
an average of 1.3 images per respondent, with 37% correctly identifying the Banyule image.    
 
These results clearly reflect relatively low levels of engagement with Council by many in the 
community, with only 37% correctly identifying the Banyule image. 
 

 
 

 

Images that look like they were developed Banyule City Council            
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents)      

Number Percent

Image One 85 17%
Image Two 109 22%
Image Three 184 37%
Image Four 73 15%

Total responses

Respondents identifying at least one response
338

(67%)

451

Response
2024
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There was some variation observed across the municipality, with respondents from West 
precinct measurably (18%) less and respondents from North precinct notably (11%) less likely 
than average to correctly identify the Banyule image. 

 

 

Images that look like they were developed Banyule City Council by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Image One 14% 7% 13% 40%
Image Two 17% 28% 19% 18%
Image Three 35% 19% 42% 42%
Image Four 19% 7% 13% 25%

Total responses 71 35 74 69

Respondents selecting at least one image 60
(72%)

27
(46%)

60
(71%)

47
(84%)

Image One 11% 12% 24% 17%
Image Two 28% 28% 18% 22%
Image Three 26% 49% 37% 37%
Image Four 10% 13% 14% 15%

Total responses 46 83 72 451

Respondents selecting at least one image 37
(60%)

57
(69%)

51
(66%)

338
(67%)

Mid East

Response North
North
West

North
East

City of
Banyule

Response South West
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There was some variation observed by respondent profile, with middle-aged adults (aged 45 
to 59 years) notably (7%) more likely than average to correctly identify the Banyule image. 
 
There was no meaningful variation in these results observed by gender or language. 

 

 
 
 

Current and preferred communication methods 
 
Respondents were asked: 
 

 “What are all the ways you recall receiving information about Council activities and  
services in the last 12 months, and what are all the ways you would prefer?” 

 
Respondents were again in 2024, asked to select from a precoded list of 21 methods 
(including “other”), all the methods by which they currently receive information and all the 
methods by which they would prefer to receive information from Council. 
 
In 2024, 95% of respondents nominated at least one method by which they currently receive 
information, and 86% nominated at least one preferred method. 

Images that look like they were developed Banyule City Council by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Image One 12% 13% 19% 27% 13%
Image Two 18% 22% 26% 23% 20%
Image Three 32% 36% 44% 38% 33%
Image Four 19% 13% 16% 14% 5%

Total responses 104 77 127 102 39

Respondents identifying at least one response 81
(62%)

67
(73%)

91
(74%)

66
(66%)

32
(58%)

Image One 20% 14% 17% 19% 17%
Image Two 22% 21% 21% 26% 22%
Image Three 37% 36% 36% 38% 37%
Image Four 14% 15% 14% 12% 15%

Total responses 223 224 359 85 451

Respondents identifying at least one response 37
(60%)

57
(69%)

51
(66%)

51
(66%)

338
(67%)

Response Male Female
Multi-

lingual
City of

Banyule

Middle-
aged 

English 
speaking

Response
Young 
adults Adults

Older 
adults

Senior 
citizens
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There was some change in these results observed over time, as follows: 
 

• Increased current methods – included the Banyule Banner (up 5%), News From Our 
Neighbourhood (26%), direct mail / letterbox drops of information, and Council’s e-
newsletters (15%). 

 

• Decreased current methods – included telephoning (down 18%) and emailing Council (4%). 
 

• Increased preferred methods – included the Banyule Banner (up 9%), News From Our 
Neighborhood (23%), the website, and speaking face-to-face with Council staff (13%). 
 

• Decreased preferred methods – included emailing Council (down 9%) and Council posts on 
Facebook (11%). 

 
Metropolis Research notes that in 2024 and in 2015, respondents nominated an average of a 
little more than four methods by which they currently receive information and an average of 
a little more than three methods by which they prefer to receive information.  This compared 
to a little more than two current and two preferred methods recorded in 2020.   
 

 

Current and preferred methods of receiving information about Council activities and services
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent Number Percent

Council’s regular printed magazine Banyule Banner 387 77% 72% 66% 291 58% 49% 32%
Council’s News From Our Neighbourhood newsletter 242 48% 22% 29% 158 31% 8% 15%
Council  website 198 39% 44% 38% 148 29% 22% 20%
Direct mail / letterbox drop of printed information 192 38% 0% 31% 146 29% 26% 9%
Information sent with the Rates Notice 143 28% n.a. n.a. 81 16% n.a. n.a.
Telephoning Council 91 18% 36% 37% 98 19% 0% 19%
Word of mouth from family / friends / neighbours 90 18% 23% 16% 37 7% 1% 5%
Other Council  newsletters 82 16% 22% n.a. 54 11% 13% n.a.
Council’s e-newsletters 81 16% 3% n.a. 55 11% 16% n.a.
Info. available at Council  l ibrary/community centre 76 15% 10% 14% 49 10% 2% 7%
Emailing Council 67 13% 17% n.a. 90 18% 27% n.a.
Outdoor advertising (signs and / or bus shelters) 64 13% 25% 7% 45 9% 10% 4%
Council  post on Facebook 59 12% 17% 2% 44 9% 20% 2%
Speaking face-to-face with Council  staff 48 10% 16% n.a. 81 16% 3% n.a.
Information available at the Council  Service Centre 41 8% 6% 13% 31 6% 0% 4%
Council  post on Instagram 34 7% 1% n.a. 35 7% 7% n.a.
Direct contact with your local Council lor 32 6% n.a. n.a. 49 10% n.a. n.a.
Council  post on Twitter / X 17 3% 1% 0% 15 3% 3% 0%
Council  post on LinkedIn 16 3% n.a. n.a. 14 3% n.a. n.a.
Watching / attending Council  meetings online 15 3% 4% 4% 12 2% 2% 2%
Other methods 1 0% n.a. 0% 3 1% n.a. 0%

Total responses 1,378 2,880 1,258 1,291

Respondents identifying at least one method 602
(100%)

682 
(97%)

602
(100%)

420 
(60%)

Method
Current Preferred

1,976 1,536

478
(95%)

432 
(86%)

2020 2015 20152020
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Current communication methods 
 
There was some variation observed in the current methods of receiving information from 
Council observed across the municipality, as follows: 
 

• South – respondents were somewhat more likely than average to receive information via 
direct mail / letterbox drop of information, information with the rates notice, word of mouth, 
and outdoor advertising. 

 
• West – respondents were somewhat more likely than average to receive information from 

the website, word of mouth, and information available at council library / community centres. 
 

• Mid – respondents were somewhat more likely than average to receive information from 
News From Our Neighbourhood, direct mail / letterbox drop of information, information with 
the rates notice, telephoning Council, other Council newsletters, emailing Council, and direct 
contact with a Councillor. 
 

• East – respondents were somewhat more likely than average to receive information via the 
rates notice, other Council newsletters, Council posts on Facebook, speaking face-to-face with 
Council staff, and information available at the Council Service Centre. 
 

• Northwest – respondents were somewhat more likely than average to receive information 
from outdoor advertising. 
 

• Northeast – respondents were somewhat more likely than average to receive information via 
the Banyule Banner and by emailing Council. 
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Current methods of receiving information about Council activities and services by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Council’s regular printed magazine Banyule Banner 76% 66% 81% 58%
Council’s News From Our Neighbourhood newsletter 46% 41% 57% 45%
Council  website 40% 52% 38% 31%
Direct mail / letterbox drop of printed information 49% 36% 47% 18%
Information sent with the Rates Notice 36% 17% 36% 36%
Telephoning Council 19% 5% 34% 20%
Word of mouth from family / friends / neighbours 31% 29% 19% 4%
Other Council  newsletters 22% 5% 26% 25%
Council’s e-newsletters 13% 22% 20% 15%
Info. available at Council  l ibrary / community centre 16% 29% 8% 11%
Emailing Council 16% 10% 20% 7%
Outdoor advertising (signs and / or bus shelters) 20% 5% 9% 7%
Council  post on Facebook 14% 7% 12% 25%
Speaking face-to-face with Council  staff 13% 3% 13% 16%
Information available at the Council  Service Centre 7% 9% 8% 15%
Council  post on Instagram 10% 5% 7% 9%
Direct contact with your local Council lor 6% 2% 12% 9%
Council  post on Twitter / X 6% 0% 5% 4%
Council  post on LinkedIn 1% 2% 6% 7%
Watching / attending Council  meetings online 2% 2% 6% 9%
Other methods 0% 0% 0% 0%

Total responses 368 202 397 208

Respondents identifying at least one response 81
(98%)

52
(90%)

81
(95%)

53
(96%)

Response South West Mid East



Banyule City Council – 2024 Communications Survey 

Page 38 of 144 
 

 
 

There was also notable variation in the current methods of receiving information from Council 
observed by respondent profile, as follows: 
 

• Young adults (aged 18 to 34 years) – respondents were somewhat more likely than average 
to receive information via Council posts on Instagram and Council posts on LinkedIn. 

 

• Adults (aged 35 to 44 years) – respondents were somewhat more likely than average to 
receive information from other Council newsletters, Council’s e-newsletters, and direct 
contact with local Councillor. 

 

• Middle-aged adults (aged 45 to 59 years) – respondents were somewhat more likely than 
average to receive information from the Banyule Banner, Council’s website, and information 
with the rates notice. 

 

• Older adults (aged 60 to 74 years) – respondents were somewhat more likely than average 
to receive information from the Banyule Banner, News From Our Neighbourhood, direct mail 
/ letterbox drop of information, and information available at Council library / community 
centres. 

Current methods of receiving information about Council activities and services by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Council’s regular printed magazine Banyule Banner 84% 83% 86% 77%
Council’s News From Our Neighbourhood newsletter 49% 44% 53% 48%
Council  website 30% 38% 46% 39%
Direct mail / letterbox drop of printed information 36% 40% 29% 38%
Information sent with the Rates Notice 21% 23% 24% 28%
Telephoning Council 15% 9% 21% 18%
Word of mouth from family / friends / neighbours 15% 21% 4% 18%
Other Council  newsletters 11% 7% 15% 16%
Council’s e-newsletters 11% 17% 14% 16%
Info. available at Council  l ibrary / community centre 20% 21% 4% 15%
Emailing Council 7% 10% 19% 13%
Outdoor advertising (signs and / or bus shelters) 16% 24% 4% 13%
Council  post on Facebook 7% 15% 4% 12%
Speaking face-to-face with Council  staff 7% 4% 10% 10%
Information available at the Council  Service Centre 3% 10% 6% 8%
Council  post on Instagram 3% 7% 6% 7%
Direct contact with your local Council lor 2% 2% 9% 6%
Council  post on Twitter / X 0% 5% 1% 3%
Council  post on LinkedIn 0% 5% 0% 3%
Watching / attending Council  meetings online 0% 2% 0% 3%
Other methods 0% 0% 1% 0%

Total responses 206 317 279 1,976

Respondents identifying at least one response 58
(95%)

78
(95%)

75
(96%)

478
(95%)

Response North
North
West

North
East

City of
Banyule
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• Senior citizens (aged 75 years and over) – respondents were somewhat more likely than 
average to receive information via the Banyule Banner, News From Our Neighbourhood, direct 
mail / letterbox drop of information, speaking face-to-face with Council staff, and direct 
contact with local Councillor. 

 

• Male – respondents were somewhat more likely than female respondents to receive 
information from the website. 

 

• Female – respondents were somewhat more likely than male respondents to receive 
information from information available at Council library / community centres, Council posts 
on Facebook, and Council posts on Instagram. 

 

• English speaking – respondents were somewhat more likely than multilingual respondents to 
receive information from direct mail / letterbox drop of information, information from the 
rates notice, other Council newsletters, and information available at Council library / 
community centres. 

 

 
 

Current methods of receiving information about Council activities and services by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Council’s regular printed magazine Banyule Banner 58% 73% 84% 89% 89%
Council’s News From Our Neighbourhood newsletter 32% 45% 52% 59% 65%
Council  website 35% 42% 48% 40% 25%
Direct mail / letterbox drop of printed information 35% 37% 34% 43% 45%
Information sent with the Rates Notice 18% 26% 36% 35% 27%
Telephoning Council 9% 24% 19% 22% 22%
Word of mouth from family / friends / neighbours 21% 13% 12% 23% 24%
Other Council  newsletters 13% 24% 13% 20% 15%
Council’s e-newsletters 12% 21% 17% 18% 15%
Info. available at Council  l ibrary/community centre 9% 14% 16% 21% 18%
Emailing Council 9% 12% 17% 17% 9%
Outdoor advertising (signs and / or bus shelters) 15% 10% 11% 13% 16%
Council  post on Facebook 15% 14% 16% 4% 5%
Speaking face-to-face with Council  staff 6% 10% 5% 14% 20%
Information available at the Council  Service Centre 9% 12% 6% 7% 7%
Council  post on Instagram 11% 7% 8% 2% 4%
Direct contact with your local Council lor 4% 12% 3% 6% 11%
Council  post on Twitter / X 5% 5% 3% 1% 2%
Council  post on LinkedIn 7% 3% 2% 1% 0%
Watching / attending Council  meetings online 2% 5% 3% 2% 2%
Other methods 0% 0% 1% 0% 0%

Total responses 425 375 500 438 233

Respondents identifying at least one response 119
(92%)

88
(95%)

117
(96%)

96
(95%)

55
(100%)

Senior 
citizensResponse

Young 
adults Adults

Middle-
aged 

Older 
adults



Banyule City Council – 2024 Communications Survey 

Page 40 of 144 
 

 
 
 

Preferred communication methods 
 

There was some variation observed in the preferred methods of receiving information from 
Council observed across the municipality, as follows: 
 

• South – respondents were somewhat more likely than average to prefer to receive 
information via Council posts on Instagram. 

 
• West – respondents were somewhat more likely than average to prefer to receive information 

from information available at the Council library / community centres. 
 

• East – respondents were somewhat more likely than average to prefer to receive information 
via the rates notice, word of mouth, and other Council newsletters. 
 

Current methods of receiving information about Council activities and services by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Council’s regular printed magazine Banyule Banner 76% 78% 77% 77% 77%
Council’s News From Our Neighbourhood newsletter 47% 50% 47% 52% 48%
Council  website 44% 34% 40% 40% 39%
Direct mail / letterbox drop of printed information 38% 38% 41% 27% 38%
Information sent with the Rates Notice 30% 26% 30% 24% 28%
Telephoning Council 16% 20% 18% 16% 18%
Word of mouth from family / friends / neighbours 16% 20% 19% 16% 18%
Other Council  newsletters 18% 16% 17% 11% 16%
Council’s e-newsletters 18% 15% 17% 12% 16%
Info. available at Council  l ibrary / community centr 13% 18% 17% 8% 15%
Emailing Council 12% 14% 14% 12% 13%
Outdoor advertising (signs and / or bus shelters) 11% 14% 14% 9% 13%
Council  post on Facebook 9% 15% 13% 9% 12%
Speaking face-to-face with Council  staff 11% 9% 10% 10% 10%
Information available at the Council  Service Centre 9% 7% 9% 4% 8%
Council  post on Instagram 4% 9% 8% 4% 7%
Direct contact with your local Council lor 8% 5% 6% 4% 6%
Council  post on Twitter / X 3% 4% 4% 1% 3%
Council  post on LinkedIn 3% 4% 3% 2% 3%
Watching / attending Council  meetings online 3% 3% 3% 3% 3%
Other methods 0% 0% 0% 0% 0%

Total responses 922 1,031 1,650 308 1,976

Respondents identifying at least one response 226
(95%)

244
(95%)

390
(96%)

82
(91%)

478
(95%)

City of
BanyuleResponse Male Female

English 
speaking

Multi-
lingual
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• North – respondents were somewhat more likely than average to prefer to receive 
information via direct mail / letterbox drop of information, outdoor advertising, and direct 
contact with a local Councillor. 
 

• Northwest – respondents were somewhat more likely than average to prefer to receive 
information from outdoor advertising. 
 

• Northeast – respondents were somewhat more likely than average to prefer to receive 
information via the Banyule Banner, News From Our Neighbourhood, Council website, 
telephoning Council, by emailing Council, and Council posts on Instagram. 

 

 
 

Preferred methods of receiving information about Council activities and services by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Council’s regular printed magazine Banyule Banner 52% 45% 60% 49%
Council’s News From Our Neighbourhood newsletter 28% 22% 31% 36%
Council  website 27% 29% 22% 33%
Direct mail / letterbox drop of printed information 29% 43% 23% 13%
Information sent with the Rates Notice 13% 10% 16% 27%
Telephoning Council 13% 7% 15% 20%
Word of mouth from family / friends / neighbours 11% 5% 2% 15%
Other Council  newsletters 11% 9% 10% 20%
Council’s e-newsletters 12% 10% 9% 7%
Info. available at Council  l ibrary / community centre 8% 17% 10% 4%
Emailing Council 12% 24% 14% 22%
Outdoor advertising (signs and / or bus shelters) 2% 7% 7% 5%
Council  post on Facebook 8% 5% 5% 9%
Speaking face-to-face with Council  staff 8% 34% 14% 16%
Information available at the Council  Service Centre 4% 3% 3% 5%
Council  post on Instagram 13% 7% 2% 2%
Direct contact with your local Council lor 7% 7% 9% 13%
Council  post on Twitter / X 4% 0% 2% 5%
Council  post on LinkedIn 5% 2% 2% 2%
Watching / attending Council  meetings online 2% 2% 3% 2%
Other methods 0% 2% 0% 0%

Total responses 224 168 225 168

Respondents identifying at least one response 75
(90%)

53
(91%)

69
(81%)

46
(83%)

Response South West Mid East
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There was also notable variation in the preferred methods of receiving information from 
Council observed by respondent profile, as follows: 
 

• Young adults (aged 18 to 34 years) – respondents were somewhat more likely than average 
to receive information via Council posts on Instagram and Council posts on LinkedIn. 

 

• Adults (aged 35 to 44 years) – respondents were somewhat more likely than average to prefer 
to find information available at the Council Service Centre and watching / attending Council 
meetings online. 

 

• Middle-aged adults (aged 45 to 59 years) – respondents were somewhat more likely than 
average to prefer to receive information from the Banyule Banner and Council’s website. 

 

• Older adults (aged 60 to 74 years) – respondents were somewhat more likely than average 
to prefer to receive information from the Banyule Banner, News From Our Neighbourhood, 
direct mail / letterbox drop of information, telephoning Council, and speaking face-to-face 
with Council staff. 

Preferred methods of receiving information about Council activities and services by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Council’s regular printed magazine Banyule Banner 59% 62% 72% 58%
Council’s News From Our Neighbourhood newsletter 30% 30% 41% 31%
Council  website 16% 33% 45% 29%
Direct mail / letterbox drop of printed information 36% 30% 28% 29%
Information sent with the Rates Notice 13% 15% 19% 16%
Telephoning Council 10% 15% 53% 19%
Word of mouth from family / friends / neighbours 3% 0% 8% 7%
Other Council  newsletters 15% 9% 5% 11%
Council’s e-newsletters 5% 15% 15% 11%
Info. available at Council  l ibrary / community centre 13% 12% 5% 10%
Emailing Council 10% 10% 37% 18%
Outdoor advertising (signs and / or bus shelters) 18% 21% 3% 9%
Council  post on Facebook 11% 13% 8% 9%
Speaking face-to-face with Council  staff 16% 17% 14% 16%
Information available at the Council  Service Centre 5% 11% 10% 6%
Council  post on Instagram 0% 9% 14% 7%
Direct contact with your local Council lor 15% 12% 6% 10%
Council  post on Twitter / X 2% 6% 3% 3%
Council  post on LinkedIn 2% 7% 0% 3%
Watching / attending Council  meetings online 2% 1% 3% 2%
Other methods 3% 9% 0% 1%

Total responses 174 275 302 1,536

Respondents identifying at least one response 47
(77%)

68
(83%)

74
(95%)

432 
(86%)

Response North
North
West

North
East

City of
Banyule
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• Senior citizens (aged 75 years and over) – respondents were somewhat more likely than 
average to prefer to receive information via the Banyule Banner, News From Our 
Neighbourhood, direct mail / letterbox drop of information, information sent with the rates 
notice, outdoor advertising, speaking face-to-face with Council staff, and direct contact with 
local Councillor. 

 

• Male – respondents were somewhat more likely than female respondents to refer to receive 
information speaking face-to-face with Council staff. 

 

• Female – respondents were somewhat more likely than male respondents to prefer to receive 
information by telephoning Council and Council posts on Facebook. 

 

• English speaking – respondents were somewhat more likely than multilingual respondents to 
prefer to receive information from direct mail / letterbox drop of information, information 
from the rates notice, other Council newsletters, and speaking face-to-face with Council staff. 

 

 
 

Preferred methods of receiving information about Council activities and services by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Council’s regular printed magazine Banyule Banner 39% 53% 70% 64% 69%
Council’s News From Our Neighbourhood newsletter 23% 29% 37% 36% 35%
Council  website 34% 30% 37% 22% 15%
Direct mail / letterbox drop of printed information 25% 25% 25% 37% 44%
Information sent with the Rates Notice 8% 16% 19% 21% 24%
Telephoning Council 9% 20% 24% 26% 22%
Word of mouth from family / friends / neighbours 8% 5% 5% 9% 9%
Other Council  newsletters 8% 13% 13% 10% 13%
Council’s e-newsletters 12% 12% 7% 11% 15%
Info. available at Council  l ibrary / community centre 7% 13% 11% 9% 9%
Emailing Council 18% 15% 20% 21% 13%
Outdoor advertising (signs and / or bus shelters) 8% 9% 5% 10% 18%
Council  post on Facebook 10% 14% 9% 4% 5%
Speaking face-to-face with Council  staff 9% 12% 15% 24% 29%
Information available at the Council  Service Centre 5% 11% 5% 7% 4%
Council  post on Instagram 15% 7% 7% 2% 0%
Direct contact with your local Council lor 5% 15% 5% 12% 20%
Council  post on Twitter / X 7% 1% 2% 1% 4%
Council  post on LinkedIn 6% 4% 1% 0% 2%
Watching / attending Council  meetings online 2% 7% 2% 2% 0%
Other methods 0% 1% 1% 0% 0%

Total responses 334 289 391 329 190

Respondents identifying at least one response 110
(85%)

79
(85%)

109
(89%)

82
(81%)

49
(89%)

Senior 
citizens

Middle-
aged 

Older 
adultsResponse

Young 
adults Adults
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Preferred methods of receiving information about Council activities and services by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Council’s regular printed magazine Banyule Banner 58% 57% 58% 59% 58%
Council’s News From Our Neighbourhood newsletter 33% 31% 31% 30% 31%
Council  website 31% 27% 29% 32% 29%
Direct mail / letterbox drop of printed information 28% 31% 30% 22% 29%
Information sent with the Rates Notice 16% 16% 17% 10% 16%
Telephoning Council 16% 22% 19% 19% 19%
Word of mouth from family / friends / neighbours 6% 9% 7% 7% 7%
Other Council  newsletters 12% 10% 12% 6% 11%
Council’s e-newsletters 11% 11% 11% 11% 11%
Info. available at Council  l ibrary / community centre 8% 11% 10% 7% 10%
Emailing Council 18% 17% 17% 20% 18%
Outdoor advertising (signs and / or bus shelters) 9% 9% 9% 7% 9%
Council  post on Facebook 6% 11% 8% 11% 9%
Speaking face-to-face with Council  staff 18% 14% 17% 13% 16%
Information available at the Council  Service Centre 6% 7% 6% 7% 6%
Council  post on Instagram 6% 8% 7% 7% 7%
Direct contact with your local Council lor 10% 10% 10% 7% 10%
Council  post on Twitter / X 2% 4% 3% 3% 3%
Council  post on LinkedIn 3% 3% 2% 4% 3%
Watching / attending Council  meetings online 2% 3% 2% 2% 2%
Other methods 1% 0% 0% 1% 1%

Total responses 717 798 1,252 260 1,536

Respondents identifying at least one response 203
(86%)

222
(86%)

353
(87%)

74
(82%)

432 
(86%)

Multi-
lingual

City of
BanyuleResponse Male Female

English 
speaking
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Banyule Banner 
 

Awareness of the Banyule Banner 
 
Respondents were asked: 
 

 “Council sends a printed newsletter the Banyule Banner to residents eight times a year.  
Before today, were you aware of the Banyule Banner?” 

 
Consistent with the results recorded in the previous surveys, approximately two-thirds (76%) 
of the random sample respondents reported that they were aware of the Banyule Banner. 
 
This result was down notably (7%) on the 2020 result, however, Metropolis Research notes 
that the 2020 results included both random and self-selected respondents in the same figure, 
which will have resulted in a higher result than was recorded for the random sample 
respondents in 2015 and 2024. 
 
This is further borne out by the fact that almost all (94%) of the self-selected online survey 
respondents were aware of the Banyule Banner. 
 

 
 

There was notable variation in this result observed across the municipality, with respondents 
from Mid and Northwest precincts notably (7%) more likely to be aware of the publication, 
whilst respondents from the East precinct were measurably (15%) less likely to be aware. 

 
There was some variation in this result observed by respondent profile, as follows: 
 

• Age structure – younger respondents (aged 18 to 44 years) were measurably less likely to be 
aware of the Banyule Banner than older respondents (aged 45 years and over). 

 

• Gender – female respondents were measurably (7%) more likely to be aware of the 
publication than male respondents. 

 

• Language spoken at home – there was no meaningful variation based on language spoken at 
home. 

 

Aware of the Banyule Banner
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent Number Percent

Yes 380 76% 83% 73% 62 94%
No 95 19% 17% 24% 3 5%
Don’t know / can’t say 28 6% 0% 3% 1 2%

Total 503 100% 602 701 66 100%

2015Response
Random Online

2020
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Receiving and reading the Banyule Banner 
 
Respondents were asked: 
 

 “Regarding the Banyule Banner, would you say that you typically?” 
 
Approximately three-quarters (77%) of the random sample respondents reported that they 
skim read at least part of the Banyule Banner, with 25% reading all of it in detail. 
 
The 66 self-selected online survey respondents were significantly more likely than the random 
sample respondents to read all of the Banyule Banner in detail, reflecting their greater level 
of engagement with Council than the random sample respondents. 
 
It is important to bear in mind that the random sample respondents reflect only the sub-set 
of the Banyule community who were sufficiently engaged with Council to be both aware of 
the survey and motivated to take the active steps necessary to participate.   
 
The random sample respondents, by contrast, reflect the views of the underlying Banyule 
community. 
 

 
 

There was some variation in receiving and reading the Banyule Banner observed across the 
municipality, as follows: 
 

• South – respondents were somewhat more likely than average to report that they didn’t 
receive it. 

 
• West – respondents were somewhat more likely than average to report that they didn’t read 

it or receive it. 
 

• Mid – respondents were somewhat more likely than average to skim read at least part of it. 
 

• Northeast – respondents were somewhat more likely than average to read all of it in detail. 
 

Receiving and reading the Banyule Banner        
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents)      

Number Percent Number Percent

Read all  of it in detail 127 25% 23% 31 47%
Read some of it in detail  130 26% 40% 22 33%
Skim read at least part of it 131 26% 29% 22% 7 11%
Don’t read it 60 12% 4% n.a. 3 5%
Don’t receive it 25 5% 4% 20% 1 2%
Don’t know / can’t say 30 6% 0% 11% 2 3%

Total 503 100% 490 701 66 100%

Response
Random

20152020
Online

47%
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There was substantial variation in receiving and reading the Banyule Banner observed by 
respondent profile, as follows: 
 

• Young adults (aged 18 to 34 years) – respondents were more likely than average to report 
that they didn’t read it, receive it, or don’t know, reflecting significantly lower levels of 
engagement with the Banyule Banner than older respondents. 

 
• Adults (aged 35 to 44 years) – respondents were more likely than average to skim read at 

least some of the Banyule Banner. 
 

• Middle-aged adults (aged 45 to 59 years) – respondents were somewhat more likely than 
average to read some of it in detail. 

 
• Older adults and senior citizens (aged 60 years and over) – respondents were notably more 

likely than average to read all of the Banyule Banner in detail. 
 

• Gender – female respondents were notably more likely than males to read all of it in detail, 
whilst male respondents were more likely to skim read it or not read the Banyule Banner. 
 

• Language spoken at home – respondents from English speaking households were notably 
more likely to read all of it in detail, whilst respondents from multilingual households were 
somewhat more likely to not read it or to not know. 

 

Receiving and reading the Banyule Banner by precinct         
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents)      

Read all  of it in detail 24% 13% 24% 32%
Read some of it in detail  25% 33% 24% 30%
Skim read at least part of it 29% 5% 35% 20%
Don’t read it 12% 32% 11% 5%
Don’t receive it 11% 9% 3% 3%
Don’t know / can’t say 0% 8% 4% 11%

Total 83 58 86 55

Read all  of it in detail 26% 20% 37% 25%
Read some of it in detail  22% 26% 24% 26%
Skim read at least part of it 31% 33% 22% 26%
Don’t read it 10% 6% 11% 12%
Don’t receive it 0% 6% 2% 5%
Don’t know / can’t say 11% 9% 3% 6%

Total 61 82 78 503

East

Response North
North 
West

North 
East

City of 
Banyule

MidResponse South West
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Preferred information from the Banyule Banner 
 
Respondents were asked: 
 

 “What information regarding what Council does in your local area would you like to see in  
the Banyule Banner?” 

 
Consistent with the results recorded in 2015, more than four-fifths of respondents nominated 
at least one type of information that they would like to see in the Banyule Banner. 
 
The 2024 survey included a wider range of information types, with the most preferred types 
of information being information on local events and activities (72%), building and works 
projects (57%), Council services – what’s available, how to access (52%), Council infrastructure 
projects (51%), and Council spending decisions and priorities (48%). 
 
The small sample of self-selected online survey respondents were more likely to prefer 
information on Council services what’s available, how to access (82%), local events and 
activities (74%), and Council spending decisions and priorities (73%). 

Receiving and reading the Banyule Banner by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Read all  of it in detail 9% 18% 24% 40% 52%
Read some of it in detail  22% 26% 36% 20% 22%
Skim read at least part of it 24% 35% 26% 26% 15%
Don’t read it 23% 8% 8% 10% 6%
Don’t receive it 10% 8% 2% 1% 3%
Don’t know / can’t say 12% 5% 5% 3% 2%

Total 130 92 122 101 55

Read all  of it in detail 20% 31% 27% 15% 25%
Read some of it in detail  25% 26% 26% 27% 26%
Skim read at least part of it 30% 22% 27% 22% 26%
Don’t read it 14% 10% 11% 19% 12%
Don’t receive it 4% 6% 5% 5% 5%
Don’t know / can’t say 7% 5% 4% 13% 6%

Total 238 258 406 90 503

Senior 
citizens

City of
BanyuleResponse Male Female

English 
speaking

Multi-
lingual

Response
Young 
adults Adults

Middle-
aged 

Older 
adults
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There was some variation in the preferred information available in the Banyule Banner 
observed across the municipality, as follows: 
 

• South – respondents were somewhat more likely than average to prefer information on 
Council services, Council spending decisions and priorities, community consultations, and 
stories about local people. 

 
• Mid – respondents were somewhat more likely than average to prefer information on Council 

services. 
 

• Northwest – respondents were somewhat more likely than average to prefer information on 
building and works projects, and local laws, regulations, and rules. 

 
• Northeast – respondents were somewhat more likely than average to prefer information on 

Council spending decisions and priorities, and stories about local people. 
 
 

 

Preferred information for the Banyule Banner        
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents)      

Number Percent Number Percent

Local events and activities 363 72% n.a. 49 74%
Building and works projects 289 57% 39% 45 68%
Council  services (what’s available, how to access) 263 52% 46% 54 82%
Council  infrastructure projects 255 51% n.a. 40 61%
Council  spending decisions and priorities 243 48% 42% 48 73%
Local laws, regulations, and rules 216 43% n.a. 35 53%
Community consultations 213 42% n.a. 45 68%
Stories about local people 165 33% n.a. 27 41%
Other 6 1% 2% 5 8%

Total responses 4,890

Respondents identifying at least one response 616 
(88%)

Online

348

63
(96%)

Response
Random

2,013

423
(84%)

2015
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There was also some variation in the preferred information available in the Banyule Banner 
observed by respondent profile, as follows: 
 

• Adults (aged 35 to 44 years) – respondents were somewhat more likely than average to prefer 
information on Council services. 

 

• Middle-aged adults (aged 45 to 59 years) – respondents were somewhat more likely than 
average to prefer information on local events and activities, building and works projects, 
Council infrastructure projects, Council infrastructure projects, Council spending decisions 
and priorities, and local laws, regulations, and rules. 
 

Preferred information for the Banyule Banner  by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Local events and activities 78% 62% 73% 69%
Building and works projects 63% 47% 55% 55%
Council  services (what’s available, how to access) 65% 40% 63% 47%
Council  infrastructure projects 55% 50% 56% 38%
Council  spending decisions and priorities 58% 36% 55% 29%
Local laws, regulations, and rules 48% 34% 42% 25%
Community consultations 51% 34% 47% 27%
Stories about local people 46% 29% 40% 24%
Other 0% 0% 2% 2%

Total responses 386 193 371 174

Respondents identifying at least one response 76
(91%)

41
(71%)

71
(83%)

47
(85%)

Local events and activities 62% 76% 76% 72%
Building and works projects 56% 67% 56% 57%
Council  services (what’s available, how to access) 41% 41% 59% 52%
Council  infrastructure projects 51% 48% 53% 51%
Council  spending decisions and priorities 43% 49% 58% 48%
Local laws, regulations, and rules 38% 61% 44% 43%
Community consultations 38% 40% 50% 42%
Stories about local people 16% 20% 46% 33%
Other 0% 1% 3% 1%

Total responses 211 330 347 2,013

Respondents identifying at least one response 49
(81%)

69
(83%)

71
(91%)

423
(84%)

West Mid East

Response North
North
West

North
East

City of
Banyule

Response South
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• Older adults (aged 60 to 74 years) – respondents were somewhat more likely than average 
to prefer information on building and works projects, and local laws, regulations, and rules. 
 

• Senior citizens (aged 75 years and over) – respondents were somewhat more likely than 
average to prefer information on Council services. 
 

• Gender – female respondents were somewhat more likely than male respondents to prefer 
information on local events and activities, Council services, and stories about local people. 
 

• Language spoken at home – respondents from English speaking households were somewhat 
more likely than respondents from multilingual households to prefer information on local 
events and activities. 
 

 

Preferred information for the Banyule Banner  by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Local events and activities 61% 76% 81% 74% 71%
Building and works projects 36% 60% 75% 63% 55%
Council  services (what’s available, how to access) 35% 62% 58% 54% 60%
Council  infrastructure projects 29% 53% 66% 57% 53%
Council  spending decisions and priorities 33% 50% 63% 50% 45%
Local laws, regulations, and rules 26% 41% 52% 53% 47%
Community consultations 31% 48% 49% 41% 45%
Stories about local people 28% 28% 39% 37% 29%
Other 0% 0% 2% 2% 4%

Total responses 363 384 591 438 224

Respondents identifying at least one response 92
(71%)

81
(88%)

113
(93%)

89
(88%)

46
(83%)

Local events and activities 70% 74% 73% 66% 72%
Building and works projects 58% 56% 58% 52% 57%
Council  services (what’s available, how to access) 48% 56% 52% 50% 52%
Council  infrastructure projects 50% 51% 51% 50% 51%
Council  spending decisions and priorities 47% 48% 48% 49% 48%
Local laws, regulations, and rules 41% 44% 44% 41% 43%
Community consultations 40% 43% 41% 42% 42%
Stories about local people 29% 36% 33% 30% 33%
Other 1% 2% 1% 1% 1%

Total responses 913 1,058 1,633 344 2,013

Respondents identifying at least one response 201
(85%)

215
(83%)

351
(86%)

66
(74%)

423
(84%)

Response Male Female
English 

speaking
City of

Banyule

Older 
adults

Multi-
lingual

Response
Young 
adults Adults

Middle-
aged 
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Preferred frequency of publishing the Banyule Banner 
 
Respondents dissatisfied with the frequency of the publication were asked: 
 

“If satisfaction with the frequency rated less than 6, how often should it be published?” 
 
There were just 12 comments received from the respondents dissatisfied with the frequency 
of publishing the Banyule Banner. 
 
These comments include a mix of those who preferred more frequent, less frequent, and no 
publications. 
 

 
 
 

Preferred methods of receiving the Banyule Banner 
 
Respondents were asked: 
 

 “How would you prefer to receive the Banyule Banner?” 
 
Consistent with the result recorded in 2020, almost all (92% down from 98%) of respondents 
nominated at least preferred method of receiving the Banyule Banner, at a consistent average 
of approximately 1.5 methods per respondent. 
 
Metropolis Research notes that the 2020 survey was conducted by a different survey provider 
using a different survey form and using a different methodology.  The 2020 survey results also 
combined the results from the random sample and the self-selected online survey 
respondents. 

More frequently 1 every fortnightly currently no freequency 2
Because it is our main source. More than the current number 1
Half a year 1
It should be online 1
Less than current 1
Monthly 1
No need to send me 1
Once a month 1
Too often, you can send me one once a year that's all 1
Twice a year 1
We receive it 4 times in a year at Doon Court 1

Total 12

Frequency of the publication of the Banyule Banner
Banyule City Council - 2024 Communications Survey

(Number of responses)

Response Number
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This will have had the effect of somewhat overstating preferences for electronic 
engagements, as one-third of the survey respondents were self-selected respondents who 
completed the survey online. 
 
In 2024, the most preferred method of receiving the Banyule Banner was by a printed copy 
mailed directly to the respondents’ letterbox, with 67% (up from 36%) preferring this method. 
 
Metropolis Research strongly suggests that this increase reflects the hybrid methodology 
employed in 2020, as well as other factors around the pandemic that may have been 
influencing results in 2020.   
 
Whilst a printed copy mailed directly to the respondents’ letterbox was by a significant margin 
the most preferred method of receiving the Banyule Banner, it is important to note that 
almost one-quarter of respondents prefer a copy emailed to them, and 18% preferred a copy 
available for download from the website. 
 
There were also notable numbers of respondents who preferred that the publication be 
available for collection from a variety of locations across the municipality. 
 

 
 

There was some variation in the preferred methods of receiving the Banyule Banner observed 
across the municipality, as follows: 
 

• West – respondents were somewhat more likely than average to prefer an electronic version 
emailed to them, and printed copies available to collect at Council offices, library, or 
community centres. 

 
• Mid – respondents were somewhat more likely than average to prefer a printed copy mailed 

directly to the letterbox. 
 

Preferred methods of receiving the Banyule Banner
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent

Printed copy mailed directly to my letterbox 338 67% 36%
Electronic copy emailed directly to me 115 23% 44%
Electronic copy available from Council  website 89 18% 23%
Printed copies available to collect at shops 63 13% 16%
Printed copies available to collect at Council  offices, 
l ibrary or community centres

50 10% 13%

Other 0 0% 5%

Total responses 825

Respondents identifying at least one response 587
(98%)

Response
2024

655

462
(92%)

2020
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• East – respondents were somewhat more likely than average to prefer an electronic copy 
available for download from the website, printed copies available to collect at shops, and 
printed copies available to collect at Council offices, library, or community centres. 

 
• North – respondents were somewhat more likely than average to prefer an electronic copy 

emailed to them. 
 

 
 

There was notable and significant variation in the preferred methods of receiving the Banyule 
Banner observed by respondent profile, as follows: 
 

• Young adults (aged 18 to 34 years) – respondents were somewhat more likely than average 
to prefer an electronic copy emailed to them and available for download from the website. 
 

• Adults (aged 35 to 44 years) – respondents were somewhat more likely than average to prefer 
an electronic copy emailed to them. 

Preferred methods of receiving the Banyule Banner  by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Printed copy mailed directly to my letterbox 72% 60% 76% 51%
Electronic copy emailed directly to me 23% 33% 20% 15%
Electronic copy available from Council  website 25% 26% 9% 29%
Printed copies available to collect at shops 14% 9% 7% 35%
Printed copies available to collect at Council  
offices, l ibrary or community centres

10% 19% 8% 18%

Other 0% 0% 0% 0%

Total responses 119 85 103 81

Respondents identifying at least one response 82
(98%)

48
(84%)

80
(93%)

49
(89%)

Printed copy mailed directly to my letterbox 62% 72% 71% 67%
Electronic copy emailed directly to me 34% 22% 14% 23%
Electronic copy available from Council  website 11% 12% 14% 18%
Printed copies available to collect at shops 8% 5% 14% 13%
Printed copies available to collect at Council  
offices, l ibrary or community centres

3% 6% 9% 10%

Other 0% 0% 0% 0%

Total responses 74 96 96 655

Respondents identifying at least one response 54
(89%)

75
(91%)

74
(95%)

462
(92%)

MidResponse West EastSouth

Response North
North
West

North
East

City of
Banyule
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• Middle-aged, older adults, and senior citizens (aged 45 years and over) – respondents were 
notably more likely than average to prefer a printed copy mailed directly to their letterbox. 
 

• Male – respondents were somewhat more likely than female respondents to prefer a printed 
copy available to collect at shops. 
 

• Female – respondents were somewhat more likely than male respondents to prefer a printed 
copy mailed directly to their letterbox. 
 

• Language spoken at home – respondents from English speaking households were somewhat 
more likely than respondents from multilingual households to prefer a printed copy mailed 
directly to their letterbox, an electronic copy available from the website, printed copies 
available at shops, and printed copies available to collect at Council offices, library, and 
community centres. 

 

 
 

Preferred methods of receiving the Banyule Banner  by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Printed copy mailed directly to my letterbox 47% 59% 78% 79% 85%
Electronic copy emailed directly to me 30% 30% 22% 13% 13%
Electronic copy available from Council  website 32% 24% 11% 7% 5%
Printed copies available to collect at shops 18% 17% 7% 11% 7%
Printed copies available to collect at Council  
offices, l ibrary or community centres

12% 11% 8% 11% 5%

Other 0% 0% 0% 0% 0%

Total responses 178 130 154 122

Respondents identifying at least one response 114
(88%)

85
(92%)

119
(97%)

91
(90%)

52
(94%)

Printed copy mailed directly to my letterbox 65% 70% 69% 59% 67%
Electronic copy emailed directly to me 21% 24% 23% 22% 23%
Electronic copy available from Council  website 17% 18% 18% 13% 18%
Printed copies available to collect at shops 15% 10% 14% 4% 13%
Printed copies available to collect at Council  
offices, l ibrary or community centres

8% 11% 11% 6% 10%

Other 0% 0% 0% 0% 0%

Total responses 298 344 550 95 655

Respondents identifying at least one response 215
(91%)

240
(93%)

380
(94%)

75
(84%)

462
(92%)

Response Male Female
English 

speaking
City of

Banyule

Older 
adults

Multi-
lingual
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News From Our Neighbourhood 
 

Awareness of the News From Our Neighbourhood 
 
Respondents were asked: 
 

 “News From Our Neighbourhood is a ward newsletter that Council sends from your local  
Councillor four times per year. Before today, were you aware of the publication?” 

 
Consistent with the results recorded in the previous surveys, 45% (up from 40%) of 
respondents reported that they were aware of the News From Our Neighbourhood. 
 
Metropolis Research notes that this publication was previously called the Ward Newsletters. 
 
The small sample of self-selected online survey respondents were somewhat more likely to 
be aware of the publication than the random sample respondents.   
 
This result clearly reflects the fact that the self-selected online respondents were already 
more likely to be engaged with Council than the random sample respondents, as they were 
sufficiently engaged with Council to be online at the Council website and motivated to take 
the steps necessary to choose to participate. 
 

 
 

There was notable variation in awareness of News From Our Neighborhood observed across 
the municipality. 
 
The respondents from the Mid precinct were measurably more likely to be aware of the 
publication, whilst respondents from Northeast, East, and West precincts were marginally less 
likely to be aware of the publication. 

 
 

Aware of the News From Our Neighbourhood
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent Number Percent

Yes 224 45% 40% 40% 36 55%
No 231 46% 60% 56% 25 38%
Can't say 48 10% 0% 4% 5 8%

Total 503 100% 602 701 66 100%

Response
Random

2015
Online

2020
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These results do suggest relatively modest levels of engagement with News From Our 
Neighbourhood in the Banyule community in 2024. 
 

 
 

There was some variation in the results for receiving and reading the News From Our 
Neighbourhood observed across the municipality, as follows: 
 

• South and West – respondents were somewhat more likely than average to report that they 
didn’t receive the publication. 

 

• Mid – respondents were somewhat more likely than average to report that they skim read at 
least part of it. 

 

• East – respondents were somewhat more likely than average to report that they read all of it 
in detail, and that they didn’t receive it. 
 

• Northeast – respondents were somewhat more likely than average to report that they read 
all of it in detail. 

Receiving and reading the News From Our Neighbourhood          
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents)      

Number Percent Number Percent

Read all  of it in detail 66 13% 24% 8 12%
Read some of it in detail  61 12% 25% 14 21%
Skim read at least part of it 90 18% 33% 10 15%
Don’t read it 66 13% 10% 5 8%
Don’t receive it 117 23% 8% 18 27%
Don’t know / can’t say 103 20% 0% 11 17%

Total 503 100% 226 66 100%

Response
Random Online

2020
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There was substantial variation in receiving and reading the News From Our Neighbourhood 
observed by respondent profile, as follows: 
 

• Young adults (aged 18 to 34 years) – respondents were somewhat more likely than average 
to report that they didn’t read the publication or to not know. 

 
• Middle-aged adults (aged 45 to 59 years) – respondents were somewhat more likely than 

average to report that they didn’t read the publication. 
 

• Older adults and senior citizens (aged 60 years and over) – respondents were somewhat 
more likely than average to read all of it in detail, with senior citizens also more likely to read 
some of it in detail. 
 

• Gender – male respondents were somewhat more likely than female respondents to report 
that they didn’t read the publication. 
 

• Language spoken at home – respondents from English speaking households were more likely 
than those from multilingual households to report that they read of all the publication in 
detail, whilst respondents from multilingual households were more likely to report that they 
don’t know. 
 

 
 

Receiving and reading the News From Our Neighbourhood  by precinct           
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents)      

Read all  of it in detail 9% 6% 10% 29%
Read some of it in detail  7% 16% 9% 19%
Skim read at least part of it 22% 4% 38% 9%
Don’t read it 17% 13% 16% 7%
Don’t receive it 33% 38% 18% 32%
Don’t know / can’t say 13% 23% 9% 4%

Total 83 58 86 55

Read all  of it in detail 11% 8% 23% 13%
Read some of it in detail  13% 11% 13% 12%
Skim read at least part of it 17% 19% 8% 18%
Don’t read it 17% 12% 9% 13%
Don’t receive it 2% 16% 27% 23%
Don’t know / can’t say 40% 34% 21% 20%

Total 61 82 78 503

Mid East

Response North
North 
West

North 
East

City of 
Banyule

Response South West
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The following table provides a comparison of these results across the nine wards comprising 
the City of Banyule.  Readers are advised to exercise some caution in the interpretation of 
these results given the very small sample size at the ward level.  With that in mind, the 
following variations were noted: 
 

• Chelsworth Ward – respondents were somewhat more likely than average to report that they 
didn’t receive the publication. 

 
• Griffin Ward – respondents were somewhat more likely than average to report that they skim 

read at least part of the publication. 
 

• Hawdon Ward – respondents were somewhat more likely than average to report that they 
read all of the publication in detail. 

 
• Ibbott Ward – respondents were somewhat more likely than average to report that they skim 

read at least part of the publication. 
 

• Olympia Ward – respondents were somewhat more likely than average to report that they 
didn’t receive the publication. 

 
• Sherbourne Ward - respondents were somewhat more likely than average to report that they 

read all of the publication in detail. 

Receiving and reading the News From Our Neighbourhood by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Read all  of it in detail 7% 12% 11% 21% 22%
Read some of it in detail  6% 14% 14% 12% 19%
Skim read at least part of it 12% 19% 20% 22% 15%
Don’t read it 18% 14% 10% 11% 12%
Don’t receive it 30% 19% 30% 15% 17%
Don’t know / can’t say 27% 22% 15% 20% 16%

Total 130 92 122 101 55

Read all  of it in detail 12% 14% 15% 5% 13%
Read some of it in detail  13% 11% 12% 14% 12%
Skim read at least part of it 18% 18% 18% 18% 18%
Don’t read it 16% 11% 13% 14% 13%
Don’t receive it 24% 23% 25% 17% 23%
Don’t know / can’t say 17% 23% 18% 32% 20%

Total 238 258 406 90 503

Response Male Female
English 

speaking
City of 

Banyule
Multi-

lingual
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Young 
adults Adults
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aged 
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Satisfaction with selected aspects of the News From Your Neighbourhood 
 
Respondents who were aware of the News From Our Neighbourhood were asked: 
 

 “On a scale of 0 (very dissatisfied) to 10 (very satisfied), how satisfied were you with the  
following aspects of the News From Our Neighbourhood?” 

 
The 217 respondents who reported that they at a minimum skim read at least part of the 
News From Our Neighbourhood were asked to rate their satisfaction with five aspects of the 
publication, including overall satisfaction. 
 
Satisfaction with two aspects (ease of reading and frequency of publication) increased 
somewhat this year, whilst overall satisfaction (down 2%), the relevance of articles (down 
4%), and how interesting the content was (down 3%) all declined somewhat. 
 
None of these variations were statistically significant. 
 
It is also important to bear in mind that the 2020 results were conducted by a different survey 
provider, using a different methodology, and combining the results from random sample and 
self-selected respondents.  These variations may well have an impact on the comparability of 
the results over time. 

Receiving and reading the News From Our Neighbourhood by ward
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Read all  of it in detail 10% 18% 4% 15% 8%
Read some of it in detail  12% 20% 10% 5% 12%
Skim read at least part of it 18% 6% 21% 30% 19%
Don’t read it 15% 11% 17% 15% 14%
Don’t receive it 2% 21% 39% 16% 19%
Don’t know / can’t say 44% 24% 10% 18% 29%

Total 72 39 53 61 71

Read all  of it in detail 27% 8% 6% 30% 13%
Read some of it in detail  20% 10% 16% 10% 12%
Skim read at least part of it 8% 38% 4% 11% 18%
Don’t read it 8% 18% 13% 6% 13%
Don’t receive it 32% 21% 38% 32% 23%
Don’t know / can’t say 5% 5% 23% 13% 20%

Total 42 55 58 53 503

Grimshaw

Response Hawdon Ibbott Olympia Sherbourne
City of 

Banyule

Response Bakewell Beale Chelsworth Griffin
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Reasons for dissatisfaction with the publication 
 
Respondents dissatisfied with the publication were asked: 
 

“If satisfaction with the overall satisfaction rated less than 6, why do you say that?” 
 
The following table outlines the reasons for dissatisfaction with the News From Our 
Neighbourhood provided by the six respondents dissatisfied overall with the publication. 
 

 
 
 

Frequency of the publication that should be published 
 

Respondents dissatisfied with the frequency of the publication were asked: 
 

“If satisfaction with the frequency rated less than 6, how often should it be published?” 
 

The following table outlines the responses from respondents dissatisfied with the frequency 
of the publication. 
 

 

Don't understand the purpose between the Banner and this 1
I am not so interested in it 1
I don't think the information on it is interesting or important 1
It is boring 1
It should be part of Banyule Banner 1
Useless 1

Total 6

Reasons for dissatisfaction with the publication of the News From Our Neighbourhood
Banyule City Council - 2024 Communications Survey

(Number of responses)

Reason Number

Every 2 months / six issues per year 2
Monthly 2
Quarterly 1
Frequncy is less 1
More of it 1
The more communications the better 1
The newsletter should be published more than 4 times in a year 1
Twice as often as it is right now 1

Total 10

Frequency of the publication of the News From Our Neighbourhood
Banyule City Council - 2024 Communications Survey

(Number of responses)

Response Number
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Council e-newsletters 
 

Awareness of Council’s e-newsletters 
 
Respondents were asked: 
 

 “Council regularly publishes e-newsletters on a range of topics. Before today, were you  
aware that Council publishes any e-newsletters?” 

 
In 2024, 17% of the random sample respondents reported that they were aware of Council’s 
e-newsletters, whilst 58% of the self-selected online survey respondents were aware of the 
publication. 
 
Metropolis Research notes the high proportion of self-selected online survey respondents 
who were aware of the e-newsletters reflects the nature of these self-selected respondents.  
 
Given that these respondents were already sufficiently engaged with Council to be online on 
the website, and to be sufficiently motivated to participate in the survey, results in a skew 
towards those more engaged with electronic rather than printed communication methods.  
 

 
 

There was some variation in awareness of Council’s e-newsletters observed across the 
municipality. 
 
Respondents from the Mid precinct were notably more likely than average to be aware of the 
e-newsletters, whilst respondents from Northeast precinct were somewhat less likely to be 
aware of the publication. 

Aware of the Council's e-newsletters
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent Number Percent

Yes 83 17% 38 58%
No 365 73% 17 26%
Can't say 55 11% 11 17%

Total 503 100% 66 100%

Response
Random Online
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Interested in receiving e-newsletters 
 
Respondents were asked: 
 

 “Would you be interested in receiving a general interest e-newsletter?” 
 
In 2024, a little less than half (46%) of respondents reported that they were interested in 
receiving a general interest e-newsletter at least once or twice a year, with 23% interested in 
receiving a monthly e-newsletter. 
 
These results were consistent with the results recorded in 2020, using a different survey 
provider, a different methodology, and a different question format. 
 
In 2020, the question asked if respondents if they would you be interested in receiving a 
general e-newsletter that covers all of the information available in individual e-newsletters, 
and if, how often would they like to receive it.  
 
The 66 self-selected online survey respondents were significantly more likely to be interested 
in a general interest e-newsletter, with 77% interested in receiving at least one or two issues 
per year, with 39% preferring a monthly general interest e-newsletter. 
 
It is important to bear in mind that the self-selected online survey respondents will be more 
likely to prefer electronic communication methods, given that they were already engaging 
with Council via the website. 
 

 
 

There was notable variation in interest in receiving a general interest e-newsletter observed 
across the municipality.  Respondents from South and West precincts were notably more 
likely than average to be interested in receiving the publication, whilst respondents from 
Northeast precinct were notably less likely. 

Interested in receiving a general interest e-newsletter         
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents)      

Number Percent Number Percent

Yes - Weekly 13 3% 2% 5 8%
Yes - Fortnightly 36 7% 5% 9 14%
Yes - Monthly 118 23% 33% 26 39%
Yes - Quarterly 33 7% 12% 7 11%
Yes - One or two issues per year 29 6% 1% 3 5%
No - not interested in receiving 218 43% 46% 7 11%
Don’t know / can’t say 56 11% 0% 9 14%

Total 503 100% 602 66 100%

(*) 2020 asked in different format

Response
Random Online

2020*
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Council website 
 

Visited Council website in the last 12 months 
 
Respondents were asked: 
 

 “Have you visited the Council website in the last 12 months?” 
 
Respondents were again in 2024, asked if they had visited the Council website in the last year. 
 
In 2024, 46% of respondents reported that they had visited the website, down significantly 
on the 64% recorded in 2020, and down notably on the 58% recorded back in 2015. 
 
Metropolis Research notes that the 2020 survey was conducted by a different survey 
provider, using a different methodology, and combining results from both the random sample 
and the self-selected samples.  This hybrid method will have resulted in a higher result for 
respondents who had visited the Council website, as completion of the online survey required 
respondents to be more comfortable with visiting the website. 

Interested in receiving a general interest e-newsletter by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Yes - Weekly 2% 8% 1% 1% 2%
Yes - Fortnightly 12% 11% 2% 4% 8%
Yes - Monthly 23% 30% 32% 12% 15%
Yes - Quarterly 6% 8% 7% 6% 5%
Yes - One or two issues per year 6% 2% 11% 4% 3%
No - not interested in receiving 38% 28% 38% 66% 53%
Don’t know / can’t say 14% 13% 8% 7% 15%

Total 130 92 122 101 55

Yes - Weekly 3% 2% 3% 0% 3%
Yes - Fortnightly 9% 6% 8% 1% 7%
Yes - Monthly 24% 23% 24% 22% 23%
Yes - Quarterly 6% 7% 6% 10% 7%
Yes - One or two issues per year 5% 7% 6% 7% 6%
No - not interested in receiving 45% 43% 45% 36% 43%
Don’t know / can’t say 8% 13% 8% 24% 11%

Total 238 258 406 90 503

Response Male Female
English 

speaking
City of 

Banyule
Multi-

lingual

Response
Young 
adults Adults

Middle-
aged 

Senior 
citizens

Older 
adults
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The overwhelming majority of the 229 random sample respondents who had visited the 
website in the last 12 months reported that they found everything they needed from the 
website. 
 
By contrast, the 48 self-selected online survey respondents were significantly less likely to 
report that they had found everything they required on the website, with 38% reporting that 
they had to contact Council to find out more. 
 

 
 

Given the small sample size, there was no significant variation in this result observed across 
the municipality. 

 

 
 

 
 

Found everything needed from the website        
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents who visited Council website)          

Number Percent Number Percent

Found everything I needed / wanted 187 82% 27 56%
Had to contact Council  to find more 33 14% 18 38%
Don’t know / can’t say 9 4% 3 6%

Total 229 100% 48 100%

Response
Random Online

Found everything needed from the website by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents who visited Council website)

Found everything I needed / wanted 83% 88% 74% 100%
Had to contact Council  to find more 13% 12% 20% 0%
Don’t know / can’t say 5% 0% 6% 0%

Total 41 28 47 19
 

Found everything I needed / wanted 85% 87% 71% 82%
Had to contact Council  to find more 12% 14% 20% 14%
Don’t know / can’t say 3% 0% 9% 4%

Total 25 32 37 229

Response South West Mid East

Response North
North 
West

North 
East

City of 
Banyule
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Additional information required after visiting website 
 
Respondents who visited Council website were asked: 
 

 “What topics did you need further information about?” 
 
All respondents who had visited the Council website were asked to identify the topics about 
which they needed further information. 
 
This question was asked of all respondents who had visited the website, rather than just the 
small sample of 33 random sample and 18 self-selected online survey respondents who 
reported that they did not find all the information they required when last visiting the 
website. 
 
The following table provides both sets of results, which showed similar results, reflecting 
those outlined in relation to the Banyule Banner, with a significant number of random sample 
respondents who visited the Council website seeking information on a wide range of topics. 
 

 
 

Given the small sample size for this set of results, no precinct or respondent profile 
breakdowns were published.  Results are available on request. 

 
 
 
 
 

  

Additional information required       
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents who visited Council website)          

Add. Info*
Number Percent Number Percent

Local events and activities (What’s On) 101 44% 36% 7% 11 23%
Roadworks information / disruptions 89 39% 42% n.a. 10 21%
Buildings and works projects 87 38% 42% 4% 8 17%
Local laws, regulations, and rules 83 36% 42% 37% 14 29%
Council  services 82 36% 45% 49% 22 46%
Council  infrastructure projects 81 35% 42% 17% 8 17%
Council  spending decisions and priorities 68 30% 33% 10% 6 13%
Community consultations 60 26% 27% 5% 13 27%
Other 6 3% 9% 12% 4 8%

Total responses 543

Respondents identifying at least one response 132
(35%)

Online

96

41
(85%)

Response

657

187
(82%)

2020
Random

Visited website
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The following table outlines the reasons for dissatisfaction with the website from the seven 
self-selected online survey respondents who were not satisfied with the website. 

 

 
 
 

Social media 
 

Use of social media platforms 
 
Respondents were asked: 
 

 “Which of the following social media platforms do you use?” 
 
Respondents were again in 2024, asked which social media platforms they use. 
 
In 2024, 79% of respondents reported that they use at least one social media platform, a small 
increase on the 75% recorded in 2020. 
 
Metropolis Research notes that the 2020 survey was conducted by a different survey 
provider, using a different methodology, and combining results from both random sample 
and self-selected online survey respondents.   
 
This 2020 methodology was likely to skew the results in 2020 somewhat towards those 
comfortable with using the internet, as they were completing the survey online via the Council 
website.  These respondents were clearly more likely to be engaged in social media. 
 
Bearing in mind the methodology variation, it is noted that use of social media platforms 
appears to have increased since 2020, as the 2024 result was higher than likely somewhat 
over-estimated 2020 result. 
 
 

Hard to find specific information about the Banyule waste recovery centre 1
Hard to find your way around it and get information required 1
Information on the website is wholly incomplete 1
Information seems buried somewhere in the website and is inaccessible 1
It's extremely difficult to find what you need quickly 1
Not easy to navigate 1
The search function on your website is worse than useless 1

Total 7

Reasons for dissatisfaction with the Council website
Banyule City Council - 2024 Communications Survey (Online)

(Number of responses)

Reason Number
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The most common social media platform used by both the random sample and self-selected 
online survey respondents continued to be Facebook with more than half of the total sample 
of respondents reporting that they used that platform. 
 
Approximately a third of respondents to both surveys reported that they used Instagram, 
WhatsApp, and YouTube. 
 
Metropolis Research draws attention to the significant decline in the proportion of 
respondents in Banyule who reported that they used Twitter / X, down from 36% in 2020 to 
16% of random sample and 12% of self-selected online survey respondents. 
 

 
 

There was some variation in the social media platforms used by respondents observed across 
the municipality, as follows: 
 

• South – respondents were somewhat more likely than average to use SnapChat. 
 

• West – respondents were somewhat more likely than average to use YouTube and Twitter / 
X. 

 
• Mid – respondents were somewhat more likely than average to use Instagram. 

 
• North – respondents were somewhat more likely than average to use Facebook. 

 
• Northwest – respondents were somewhat more likely than average to use Facebook and 

WhatsApp. 

Use of social media platforms       
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent Number Percent

Facebook 294 58% 66% 44 67%
Instagram 234 47% 29% 26 39%
WhatsApp 165 33% n.a. 27 41%
YouTube 153 30% n.a. 24 36%
LinkedIn 107 21% 30% 20 30%
Twitter / X 79 16% 36% 8 12%
TikTok 67 13% n.a. 5 8%
SnapChat 36 7% n.a. 3 5%
Instagram Threads 25 5% n.a. 3 5%
Other 1 0% n.a. 1 2%

Total responses 970

Respondents identifying at least 
one response

451
(75%)

Response
Random

1,161

396 
(79%)

Online

161

54 
(82%)

2020
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There was significant variation in the use of social media platforms observed by respondent 
profile, as follows: 
 

• Young adults (aged 18 to 34 years) – respondents were notably more likely than average to 
use Facebook, Instagram, YouTube, LinkedIn, Twitter / X, TikTok, SnapChat, and Instagram 
Threads. 

 
• Adults (aged 35 to 44 years) – respondents were somewhat more likely than average to use 

Facebook. 

Use of social media platforms by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Facebook 57% 57% 57% 55%
Instagram 52% 45% 42% 56%
WhatsApp 39% 31% 36% 22%
YouTube 28% 40% 42% 16%
LinkedIn 16% 24% 22% 16%
Twitter / X 16% 24% 13% 15%
TikTok 19% 17% 9% 15%
SnapChat 13% 2% 12% 4%
Instagram Threads 8% 2% 3% 7%
Other 0% 0% 1% 0%

Total responses 260 140 204 114

Respondents identifying at least one response 69
(83%)

44
(76%)

65
(76%)

49 
(88%)

Facebook 66% 65% 54% 58%
Instagram 49% 39% 45% 47%
WhatsApp 33% 50% 13% 33%
YouTube 31% 33% 21% 30%
LinkedIn 25% 26% 19% 21%
Twitter / X 13% 21% 12% 16%
TikTok 8% 17% 8% 13%
SnapChat 7% 9% 3% 7%
Instagram Threads 5% 4% 4% 5%
Other 0% 0% 0% 0%

Total responses 143 215 139 1,161

Respondents identifying at least one response 47
(78%)

64
(78%)

58
(74%)

396 
(79%)

Mid East

Response North
North 
West

North 
East

City of 
Banyule

Response South West
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• Middle-aged adults (aged 45 to 59 years) – respondents were somewhat more likely than 
average to use WhatsApp and LinkedIn. 

 

• Female - respondents were somewhat more likely than male respondents to use Facebook, 
WhatsApp, and TikTok. 

 

• Language spoken at home - English speaking respondents were somewhat more likely than 
multilingual respondents to use Twitter / X, whilst multilingual respondents were somewhat 
more likely to use Facebook, WhatsApp YouTube, LinkedIn, and SnapChat. 
 

 
 

Use of social media platforms by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Facebook 71% 68% 63% 45% 27%
Instagram 72% 52% 53% 23% 5%
WhatsApp 35% 34% 44% 26% 15%
YouTube 38% 34% 30% 30% 7%
LinkedIn 28% 23% 33% 7% 4%
Twitter / X 32% 14% 16% 3% 4%
TikTok 32% 12% 7% 3% 4%
SnapChat 18% 7% 4% 1% 0%
Instagram Threads 11% 5% 4% 1% 2%
Other 1% 0% 0% 0% 0%

Total responses 439 229 311 138 37

Respondents identifying at least one response 123
(94%)

80
(87%)

108
(89%)

61 
(61%)

21 
(39%)

Facebook 55% 61% 58% 64% 58%
Instagram 39% 52% 46% 49% 47%
WhatsApp 30% 36% 31% 43% 33%
YouTube 30% 30% 28% 41% 30%
LinkedIn 22% 21% 20% 27% 21%
Twitter / X 16% 16% 17% 12% 16%
TikTok 11% 15% 13% 17% 13%
SnapChat 6% 8% 6% 12% 7%
Instagram Threads 4% 6% 5% 7% 5%
Other 0% 0% 0% 1% 0%

Total responses 510 632 906 247 1,161

Respondents identifying at least one response 188
(79%)

201
(78%)

315
(78%)

78 
(87%)

396 
(79%)

Response Male Female
English 

speaking
City of

Banyule

Older 
adults

Multi-
lingual

Response
Young 
adults Adults

Middle-
aged 

Senior 
citizens
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Use of social media platforms to connect with Council 
 
Respondents were asked: 
 

 “Do you follow Council on any of the following platforms?” 
 
Consistent with the results recorded in 2020, approximately one-quarter (23% down from 
25%) of respondents reported that they followed Council on at least one of the four listed 
social media platforms. 
 
It is noted that the 66 self-selected online survey respondents were notably more likely to 
follow Council, with 36% following Council on at least one social media platform. 
 
The higher result for the self-selected online survey respondents clearly reflects their greater 
engagement with social media, and connecting with Council via the internet, given they self-
selected themselves to complete the survey online via Council’s website. 
 
The dominant social media platform for connection with Council was Facebook with 20% of 
random sample respondents (up from 3% in 2015) and 30% of self-selected online survey 
respondents following Banyule Council on Facebook.  
 

 
 

There was some variation in the proportion of respondents who follow Council on social 
media observed across the municipality, with respondents from the East precinct were 
significantly (22%) more likely to follow Council on social media than average. 
 
By contrast, respondents from North (8% less likely) and West (17% less) precincts were 
notably less likely to follow Council on social media. 

 

Use of social media platforms to connect with Banyule City Council             
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent Number Percent

Facebook 102 20% 19% 3% 20 30%
Instagram 22 4% 5% n.a. 8 12%
Twitter / X 6 1% 4% 2% 1 2%
LinkedIn 4 1% 4% n.a. 3 5%

Total responses 193 33

Respondents identifying at least 
one response

156
(25%)

33
(5%)

(*) 2015 asked in different format

Online

32

24
(36%)

Response
Random

134

114 
(23%)

2015*2020
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Preferred information from Council via social media 
 
Respondents were asked: 
 

 “What information would you be interested in hearing about on social media from  
Council?” 

 
Respondents were again in 2024, asked what information they would be interested in hearing 
about on social media from Council. 
 
A little more than half (56% up from 38% in 2020) of respondents nominated at least one type 
of information that they would like to hear from Council on social media, at an average of 
approximately three types of information per respondent. 
 
It is noted that the 2020 survey was conducted by a different survey provider, using a different 
methodology, and combining the results from the random sample and the self-selected online 
survey respondents. 
 

Use of social media platforms to connect with Banyule City Council by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Facebook 25% 30% 20% 10% 15%
Instagram 8% 7% 4% 0% 2%
Twitter / X 2% 1% 1% 0% 2%
LinkedIn 2% 1% 0% 0% 0%

Total responses 48 37 30 10 9

Respondents identifying at least one response 38
(30%)

31
(34%)

27
(22%)

10
(10%)

8
(14%)

Facebook 17% 23% 22% 11% 20%
Instagram 4% 4% 5% 3% 4%
Twitter / X 0% 2% 1% 1% 1%
LinkedIn 1% 1% 1% 0% 1%

Total responses 54 79 117 14 134

Respondents identifying at least one response 47
(20%)

66
(26%)

98
(24%)

14 
(15%)

114 
(23%)

Response Male Female
English 

speaking
City of

Banyule

Older 
adults

Multi-
lingual

Response
Young 
adults Adults

Middle-
aged 

Senior 
citizens
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The most common information that respondents in 2024 were interested in hearing about on 
social media from Council was information on local events and activities (What’s On) (48%) 
and information on roadworks / disruptions (41%). 
 
It is noted that between approximately one-fifth and one-quarter of respondents were 
interested in other types of information. 
 
The 2020 results were significantly different to the 2024 results, with approximately twice as 
many respondents reporting interest in each type of information.  Metropolis Research 
suggests that this variation is likely to be reflecting some methodological variation rather than 
a real decline in community interest with the various types of information from Council on 
social media. 
 
The self-selected online respondents were marginally to somewhat more likely to prefer each 
type of information than the random sample respondents, likely reflecting the sample’s skew 
towards those already more engaged with Council.   
 
The online survey respondents were, however, notably (13%) more likely to prefer to hear 
about community consultations via social media than the random sample respondents. 
 

 
 

  

Preferred information from Council via social media
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent Number Percent

Local events and activities (What’s On) 240 48% 86% 34 52%
Roadworks information / disruptions 204 41% n.a. 31 47%
Council  infrastructure projects 131 26% 61% 23 35%
Local laws, regulations, and rules 102 20% 40% 16 24%
Council  spending decisions and priorities 94 19% 54% 20 30%
Community consultations 90 18% 32% 27 41%
Council  services 47 9% 57% 14 21%
Other 1 0% 4% 1 2%

Total responses 695

Respondents identifying at least one 
response

226 
(38%)

909

281
(56%)

Online

166

43
(65%)

2020Response
Random
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There was some variation in the preferred types of information from Council via social media 
observed across the municipality, as follows: 
 

• South – respondents were somewhat more likely than average to prefer information on local 
events and activities, and Council services. 

 
• East – respondents were somewhat more likely than average to prefer information on local 

events and activities, and roadworks information / disruptions. 
 

• North – respondents were somewhat more likely than average to prefer information on 
community consultations. 

 

 
 
 

Preferred information from Council via social media by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Local events and activities (What’s On) 61% 45% 44% 56%
Roadworks information / disruptions 40% 41% 35% 51%
Council  infrastructure projects 27% 26% 24% 31%
Local laws, regulations, and rules 20% 19% 19% 18%
Council  spending decisions and priorities 14% 17% 21% 18%
Community consultations 16% 22% 22% 15%
Council  services 22% 10% 13% 5%
Other 0% 0% 0% 0%

Total responses 166 104 153 108

Respondents identifying at least one response 57
(69%)

28
(49%)

45
(53%)

35
(63%)

Local events and activities (What’s On) 46% 40% 41% 48%
Roadworks information / disruptions 39% 46% 35% 41%
Council  infrastructure projects 30% 24% 24% 26%
Local laws, regulations, and rules 26% 27% 12% 20%
Council  spending decisions and priorities 21% 21% 15% 19%
Community consultations 25% 13% 14% 18%
Council  services 7% 2% 5% 9%
Other 2% 0% 0% 0%

Total responses 121 144 114 909

Respondents identifying at least one response 34
(55%)

46
(56%)

36
(46%)

281
(56%)

Response South West

Response North
North 
West

North 
East

City of 
Banyule

Mid East
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SMS notifications from Council 
 
Respondents were asked: 
 

 “Would you be happy for Council to SMS you notifications and important reminders about  
any of the following?” 

 
In 2024, a little more than half (56%) of respondents nominated at least one topic about which 
they would be happy for Council to SMS them notifications and important reminders. 
 
This question was previously included in the 2015 survey but was asked in a different format.  
In 2015, a total of three percent of respondents reported that they were interested in 
receiving notifications and important reminders, compared to the 56% in 2024. 
 
The three most common notifications that respondents were happy to receive from Council 
via SMS were related to roadworks information / disruptions in the area (44%), local events 
and activities (39%), and important reminders such as the rates notice (28%). 
 
The small sample of 66 self-selected online survey respondents were similarly likely to be 
happy for Council to SMS them notifications and reminders, with similar results in relation to 
the topics about which they would be happy to receive notifications and reminders. 
 

 
 

There was some variation in the proportion of respondents who would be happy to receive 
SMS notifications and important reminders from Council observed across the municipality. 
 

SMS notifications from Council      
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents)      

Number Percent Number Percent

Roadworks information / disruptions in your area 219 44% 26 39%
Local events and activities (What’s On) 196 39% 16 24%
Important reminders (e.g., rates due notice) 141 28% 19 29%
Council  infrastructure projects 83 17% 5 8%
Council  spending decisions and priorities 71 14% 4 6%
Local laws, regulations, and rules 66 13% 4 6%
Community consultations 56 11% 7 11%
Council  services 25 5% 5 8%
Other 1 0% 1 2%

Total responses

Respondents identifying at least one response

Online

87

39 
(59%)

Response
Random

858

284
(56%)
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There was also variation in the proportion of respondents who would be happy to receive 
SMS notifications and important reminders from Council observed by respondent profile, as 
follows: 
 

• Adults (aged 35 to 44 years) – respondents were notably more likely than average to be happy 
to receive SMS notifications and reminders. 

 
• Language spoken at home – respondents from English speaking households were somewhat 

more likely than respondents from multilingual households. 
 

 

SMS notifications from Council by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Roadworks information/disruptions in your area 42% 45% 49% 36%
Local events and activities (What’s On) 42% 48% 34% 42%
Important reminders (e.g., rates due notice) 25% 31% 45% 20%
Council  infrastructure projects 20% 22% 15% 22%
Council  spending decisions and priorities 18% 9% 12% 15%
Local laws, regulations, and rules 20% 9% 7% 11%
Community consultations 17% 9% 10% 13%
Council  services 12% 2% 10% 0%
Other 0% 0% 0% 0%

Total responses 163 102 157 87

Respondents identifying at least one response 47
(56%)

29
(49%)

58
(67%)

30 
(55%)

Roadworks information/disruptions in your area 49% 54% 28% 44%
Local events and activities (What’s On) 52% 34% 27% 39%
Important reminders (e.g., rates due notice) 33% 27% 14% 28%
Council  infrastructure projects 15% 17% 5% 17%
Council  spending decisions and priorities 26% 15% 8% 14%
Local laws, regulations, and rules 18% 20% 6% 13%
Community consultations 15% 9% 6% 11%
Council  services 0% 1% 5% 5%
Other 2% 0% 0% 0%

Total responses 126 145 78 858

Respondents identifying at least one response 41
(67%)

46
(56%)

33
(43%)

284
(56%)

East

Response North
North 
West

North 
East

City of 
Banyule

Response South West Mid
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SMS notifications from Council by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Roadworks information/disruptions in your area 43% 48% 51% 37% 35%
Local events and activities (What’s On) 41% 46% 37% 33% 42%
Important reminders (e.g., rates due notice) 18% 32% 39% 27% 25%
Council  infrastructure projects 16% 20% 14% 19% 15%
Council  spending decisions and priorities 17% 16% 12% 8% 18%
Local laws, regulations, and rules 15% 15% 11% 11% 15%
Community consultations 11% 14% 14% 7% 11%
Council  services 5% 7% 7% 5% 2%
Other 0% 1% 0% 0% 0%

Total responses 215 181 225 145 88

Respondents identifying at least one response 69
(53%)

61
(66%)

75
(61%)

50 
(50%)

28
(51%)

Roadworks information/disruptions in your area 44% 42% 45% 38% 44%
Local events and activities (What’s On) 36% 42% 40% 38% 39%
Important reminders (e.g., rates due notice) 26% 29% 29% 26% 28%
Council  infrastructure projects 19% 14% 17% 14% 17%
Council  spending decisions and priorities 15% 13% 15% 13% 14%
Local laws, regulations, and rules 13% 13% 14% 11% 13%
Community consultations 11% 12% 11% 11% 11%
Council  services 3% 7% 5% 4% 5%
Other 0% 0% 0% 0% 0%

Total responses 399 444 708 141 858

Respondents identifying at least one response 134
(57%)

144
(56%)

235
(58%)

45
(50%)

284
(56%)

Response Male Female
English 

speaking
City of

Banyule

Older 
adults

Multi-
lingual

Response
Young 
adults Adults

Middle-
aged 

Senior 
citizens
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Community consultation and feedback 
 

Participated in consultation or provided feedback to Council 
 
Respondents were asked: 
 

 “Prior to today, have you ever provided participated in a Council consultation or provided  
feedback to Council by?” 

 
Respondents were again in 2024, asked if they had participated in a consultation or provided 
feedback to Council. 
 
In 2024, 17% of respondents reported that they had participated in a consultation or provided 
feedback to Council, down somewhat (6%) on the 23% recorded back in 2020. 
 
Metropolis Research notes that the 2020 survey was completed by a different survey 
provider, using a different methodology, and combining the results from the random sample 
and self-selected online respondents.   
 
This combining of random and self-selected respondents will have had the effect of skewing 
somewhat towards those in the community who were more engaged with Council, as self-
selected respondents will naturally be skewed towards those already sufficiently engaged 
with Council to be aware of this survey and to take the active steps necessary to choose to 
participate in the survey. 
 
This result is further borne out by the fact that 60% of the self-selected online survey 
respondents in 2024 reported that they had participated in a Council consultation or provided 
feedback to Council. 
 

 
 

There was relatively little substantial variation in this result observed across the municipality, 
although it is noted that respondents from the Mid precinct were notably (9%) more likely to 
have participated in a consultation or provided feedback to Council than the municipal 
average. 

 

Participated in a Council consultation or provided feedback to Council
Banyule City Council - 2024 Communications Survey

(Number and percent of respondents providing a response)

Number Percent Number Percent

Yes 84 17% 23% 32 60%
No 408 83% 77% 21 40%
Not stated 11 n.a. 13

Total 503 100% 602 66 100%

Response
OnlineRandom

2020
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Method of participating and / or providing feedback 
 
Respondents who participated or provided feedback were asked: 
 

 “Did you participate and / or provide feedback?” 
 
The small sample of respondents to both the random sample (84 respondents) and self-
selected online survey (32 respondents) were asked if they had participated in a consultation 
or provided feedback to Council in-person, online, or a combination of both. 
 
Respondents to both surveys were most likely to have participated online, with a little less 
than half participating via this method, with a significant proportion also participating by a 
combination of both online and in-person. 
 

 
 
 

Preferred method of putting views forward to Council  
 
Respondents who participated or provided feedback were asked: 
 

 “How would you prefer to put your views forward to Council if it was conducting a  
consultation on a matter of interest to you?” 

 
The random sample respondents were again in 2024, asked to nominate the methods by 
which they would prefer to put their views forward to Council if it was conducting a 
consultation on a matter of interest to them. 
 
The overwhelming majority (90%) of respondents nominated at least one method, at an 
average of approximately two methods per respondent. 
 
This question was previously included in the 2020 survey, and a similar proportion (98%) 
nominated at least one method, although fewer options were provided in the 2020 survey. 
 
  

Method of participating and / or providing feedback        
Banyule City Council - 2024 Communications Survey

(Number and percent of respondents who participated or provided feedback)

Number Percent Number Percent

In-person 22 27% 4 13%
Online 38 46% 13 41%
Combination of both 23 28% 15 47%
Not stated 1 0

Total 84 100% 32 100%

Response
OnlineRandom
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In 2024, respondents were most likely to prefer to put their views forward by completing an 
online survey (48% up from 34%), speaking directly with someone in person (32%), and 
speaking directly with someone on the telephone (30%), and by completing a face-to-face or 
mail-out survey (24%). 
 
Metropolis Research notes that resident priorities in terms of how to provide feedback to 
Council should only be one factor in deciding on the appropriate consultation methodology 
for specific consultation projects. 
 
Self-selected online surveys, whilst being the most preferred option for residents who have a 
specific issue in a topic (and who are made available of the existence of the survey), will skew 
substantially to those with strong opinions on the topic.  This makes it a very poor method of 
community consultation, if used as a stand-alone method, as the results will not reflect the 
views of the entire underlying Banyule community.   
 
Randomly selected participant methodologies are significantly more powerful when exploring 
the views of the entire underlying community. For example, for community satisfaction, 
Council planning and priority setting, and similar research. 
 
Self-selection methodologies, including online surveys, forums, workshops, meetings, and 
other methods work well when Council is specifically interested in the views of an engaged 
sub-set of the community.  
 

 

Preferred method of putting views forward to Council
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Number Percent

Completing an online survey on Council  website 240 48% 34%
By speaking directly with someone in person 160 32% 4%
By speaking directly with someone on the phone 150 30% 26%
Completing a face-to-face or mail out survey 121 24% 9%
By attending a community meeting 107 21% n.a.
By writing to Council 89 18% n.a.
Participating in a website forum 80 16% n.a.
Via social media (Facebook, Twitter) 48 10% 16%
Writing to / call ing a Council lor 45 9% 4%
By Council  staff going to your community group 29 6% n.a.
Pop Up stall  at shopping centre or community event 29 6% n.a.
As part of a focus group 22 4% 7%
Email n.a. n.a. 44%
Other 15 3% 12%

Total responses 939

Respondents identifying at least one response 592 
(98%)

Response
2024

1,135

450 
(90%)

2020
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There was notable variation in the preferred methods of putting views forward to Council 
observed across the municipality, and by respondent profile, as follows: 
 

• South – respondents were somewhat more likely than average to prefer writing to Council 
and as part of a focus group. 

 

• West – respondents were somewhat more likely than average to prefer speaking directly with 
someone on the telephone. 

 

• Mid – respondents were somewhat more likely than average to prefer being part of a focus 
group. 

 

• East – respondents were somewhat more likely than average to prefer completing an online 
survey, attending a community meeting, and attending a Pop-Up stall at shopping centres / 
community events. 

 

• North – respondents were somewhat more likely than average to prefer speaking directly with 
someone in person. 

 

• Northwest – respondents were somewhat more likely than average to prefer speaking directly 
with someone in person and at a Pop-Up stall at shopping centres / community events. 

 

• Northeast – respondents were somewhat more likely than average to prefer speaking directly 
with someone on the telephone. 
 

• Young adults (aged 18 to 34 years) – respondents were somewhat more likely than average 
to prefer completing an online survey, participating in a website forum, and via social media. 
 

• Adults (aged 35 to 44 years) – respondents were somewhat more likely than average to prefer 
completing an online survey and completing a face-to-face or mail-out survey. 
 

• Middle-aged adults (aged 45 to 59 years) – respondents were somewhat more likely than 
average to prefer completing an online survey, and as part of a focus group. 
 

• Older adults and senior citizens (aged 60 years and over) – respondents were somewhat 
more likely than average to prefer speaking directly with someone in person or on the 
telephone. 
 

• Male – respondents were somewhat more likely than female respondents to prefer 
completing a face-to-face or mail-out survey, attending a community meeting, writing to 
Council, and writing to / calling a Councillor. 
 

• Female – respondents were somewhat more likely than male respondents to prefer 
participating as part of a focus group. 
 

• English speaking – respondents were somewhat more likely than multilingual respondents to 
prefer completing an online survey, completing a face-to-face or mail-out survey, and by 
attending a community meeting. 
 

• Multilingual – respondents were somewhat more likely than English speaking respondents to 
prefer writing to Council, participating in a website forum, and via social media. 
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Preferred method of putting views forward to Council by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Completing an online survey on Council  website 55% 52% 49% 58%
By speaking directly with someone in person 31% 36% 30% 27%
By speaking directly with someone on the phone 20% 41% 21% 25%
Completing a face-to-face or mail out survey 22% 12% 30% 22%
By attending a community meeting 27% 12% 27% 33%
By writing to Council 27% 22% 22% 16%
Participating in a website forum 19% 21% 14% 13%
Via social media (Facebook, Twitter) 14% 9% 12% 7%
Writing to / call ing a Council lor 11% 2% 13% 7%
By Council  staff going to your community group 7% 3% 7% 5%
Pop Up stall  at shopping centre / community events 4% 5% 9% 11%
As part of a focus group 8% 3% 8% 5%
Other 2% 9% 1% 0%

Total responses 205 129 209 126

Respondents identifying at least one response 81
(97%)

54
(93%)

77
(90%)

43
(78%)

Completing an online survey on Council  website 34% 41% 45% 48%
By speaking directly with someone in person 41% 40% 21% 32%
By speaking directly with someone on the phone 30% 34% 40% 30%
Completing a face-to-face or mail out survey 30% 28% 22% 24%
By attending a community meeting 20% 15% 17% 21%
By writing to Council 16% 4% 18% 18%
Participating in a website forum 13% 21% 10% 16%
Via social media (Facebook, Twitter) 7% 11% 6% 10%
Writing to / call ing a Council lor 13% 12% 4% 9%
By Council  staff going to your community group 5% 7% 4% 6%
Pop Up stall  at shopping centre / community events 2% 12% 0% 6%
As part of a focus group 2% 2% 0% 4%
Other 0% 0% 8% 3%

Total responses 128 187 152 1,135

Respondents identifying at least one response 57
(93%)

71
(86%)

69
(89%)

450 
(90%)

Response South West Mid East

Response North
North 
West

North 
East

City of 
Banyule
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Preferred method of putting views forward to Council by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Completing an online survey on Council  website 58% 55% 57% 30% 25%
By speaking directly with someone in person 24% 20% 36% 41% 45%
By speaking directly with someone on the phone 18% 25% 30% 43% 42%
Completing a face-to-face or mail out survey 25% 33% 25% 17% 20%
By attending a community meeting 22% 24% 20% 25% 13%
By writing to Council 21% 21% 18% 17% 7%
Participating in a website forum 28% 15% 16% 5% 9%
Via social media (Facebook, Twitter) 22% 8% 8% 2% 0%
Writing to / call ing a Council lor 6% 11% 13% 7% 9%
By Council  staff going to your community group 5% 5% 8% 5% 7%
Pop Up stall  at shopping centre / community events 8% 4% 8% 4% 4%
As part of a focus group 5% 4% 8% 2% 0%
Other 2% 2% 7% 2% 0%

Total responses 311 210 311 199 99

Respondents identifying at least one response 118
(90%)

85
(92%)

111
(91%)

86
(86%)

49
(89%)

Completing an online survey on Council  website 46% 48% 50% 40% 48%
By speaking directly with someone in person 32% 33% 31% 34% 32%
By speaking directly with someone on the phone 31% 29% 30% 29% 30%
Completing a face-to-face or mail out survey 26% 22% 25% 19% 24%
By attending a community meeting 24% 19% 22% 17% 21%
By writing to Council 21% 14% 16% 24% 18%
Participating in a website forum 15% 17% 15% 22% 16%
Via social media (Facebook, Twitter) 8% 10% 8% 18% 10%
Writing to / call ing a Council lor 14% 4% 9% 11% 9%
By Council  staff going to your community group 6% 5% 5% 8% 6%
Pop Up stall  at shopping centre / community events 7% 5% 5% 8% 6%
As part of a focus group 3% 6% 5% 1% 4%
Other 3% 3% 3% 2% 3%

Total responses 563 557 910 211 1,135

Respondents identifying at least one response 210
(88%)

234
(90%)

370
(91%)

75 
(84%)

450 
(90%)

Response Male Female
English 

speaking
City of

Banyule

Older 
adults

Multi-
lingual

Response
Young 
adults Adults

Middle-
aged 

Senior 
citizens



Banyule City Council – 2024 Communications Survey 
 

Page 109 of 144 
 

Barriers to participation in consultation activities  
 
Respondents who participated or provided feedback were asked: 
 

 “Are there any barriers to you participating in consultation activities with Council?” 
 
Respondents were asked to outline any barriers there were to them participating in 
consultation activities with Council. 
 
A total of 107 responses were received from the 503 random sample respondents, and 41 
responses were received from the 66 self-selected online survey respondents.  These open-
ended responses have been broadly categorised as outlined in the following table. 
 
The most common barriers were a lack of time (26%) and work commitments (16%).  Other 
time related barriers included family commitments (7%) and a busy lifestyle (4%).  Metropolis 
Research notes that some respondents raised a lack of interest (9%) and the perception that 
Council won’t listen (7%). 

 

 
 

The following table outlines the verbatim responses received from respondents outlining 
barriers to them participating in consultations with Council. 

Barriers to participation in consultation activities with Council
Banyule City Council - 2024 Communications Survey

(Number and percent of total responses)

Number Percent Number Percent

Lack of time 28 26% 8 20%
Work commitments 17 16% 2 5%
Lack of interest 10 9% 0 0%
Council  wil l  not l isten / waste of time 8 7% 7 17%
Family commitments 7 7% 0 0%
Health barriers 7 7% 2 5%
Lack of prior info. / invitation to participate 7 7% 2 5%
Do not know how to participate 6 6% 0 0%
Busy l ifestyle 4 4% 1 2%
Council  management and responsiveness 3 3% 3 7%
Inability to contribute 2 2% 1 2%
Lack of car / don't drive 2 2% 3 7%
General negative 1 1% 0 0%
Language barrier 1 1% 1 2%
Location too far 1 1% 0 0%
Prefer online 1 1% 0 0%
Scheduling barriers 0 0% 8 20%
Comments on survey 0 0% 2 5%
Council  policy vs. Council  decisions 0 0% 1 2%
Other 2 2% 0 0%

Total responses 107 100% 41 100%

Response
Random Online
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Elected Council 
 
Respondents were asked: 
 

 “Can you name the current Mayor of Banyule Council and your local Councillor?” 
 
Respondents were asked if they could identify from a list, the current Mayor of Banyule City 
Council and also if they could name their local Councillor.  
 

Current Mayor 
 
A little more than one-third (36%) of the random sample respondents and 76% of the self-
selected online survey respondents were able to select as to the current Banyule City Council 
Mayor.   
 
A total of 23% of the random sample and 58% of the self-selected online survey respondents 
correctly identified Cr. Tom Melican. 
 
Metropolis Research advises that in other municipalities in which this question has been 
asked over more than 20 years, the average proportion of the local community who can 
correctly identify the current Mayor has averaged approximately 15% to 20%. 
 
This result of 23% of random sample respondents correctly identifying the current Mayor is 
towards the upper end of results observed by Metropolis Research since first asking the 
question in metropolitan Melbourne back in 2004. 
 

 
 

Name the current Mayor of Banyule City Council        
Banyule City Council - 2024 Communications Survey       

(Number and percent of total respondents)      

Number Percent Number Percent

Cr. Peter Castaldo 22 4% 5 8%
Cr. Alison Champion 9 2% 3 5%
Cr. Peter Dimarelos 10 2% 3 5%
Cr. Mark Di Pasquale 13 3% 5 8%
Cr. Rick Garotti 13 3% 3 5%
Cr. Alida McKern 8 2% 2 3%
Cr. Tom Melican 117 23% 38 58%
Cr. Fiona Mitsinikos 1 0% 1 2%
Cr. Elizabeth Nealy 9 2% 3 5%

Total responses

Respondents identifying at least one 
response

Response
Random Online

50
(76%)

202 63

181
(36%)
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Metropolis Research notes that the self-selected online respondents were significantly more 
likely than the random sample respondent to be able to correctly identify the current Mayor.  
This result clearly reflects the skew in the sample of online respondents, as they were more 
engaged with Council than the underlying community, as they were both aware of the survey 
and sufficiently engaged to take the active steps necessary to participate in the research. 
 
There was some variation in the knowledge of the current Mayor observed across the 
municipality, with respondents from Mid and East precincts notably more likely than average 
to be able to correctly identify Cr. Tom Melican as the current Mayor. 

 

 
 

Name the current Mayor of Banyule City Council by precinct
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Cr. Peter Castaldo 7% 0% 6% 11%
Cr. Alison Champion 4% 0% 0% 5%
Cr. Peter Dimarelos 2% 0% 5% 5%
Cr. Mark Di Pasquale 1% 0% 1% 9%
Cr. Rick Garotti 4% 0% 2% 5%
Cr. Alida McKern 4% 0% 2% 7%
Cr. Tom Melican 18% 22% 37% 36%
Cr. Fiona Mitsinikos 1% 0% 0% 0%
Cr. Elizabeth Nealy 1% 0% 1% 0%

Total responses 34 13 47 44

Respondents identifying at least one 
response

29
(35%)

13
(22%)

45
(53%)

33
(60%)

Cr. Peter Castaldo 3% 4% 0% 4%
Cr. Alison Champion 2% 1% 1% 2%
Cr. Peter Dimarelos 2% 0% 1% 2%
Cr. Mark Di Pasquale 2% 4% 3% 3%
Cr. Rick Garotti 0% 5% 1% 3%
Cr. Alida McKern 0% 0% 0% 2%
Cr. Tom Melican 16% 22% 10% 23%
Cr. Fiona Mitsinikos 0% 0% 0% 0%
Cr. Elizabeth Nealy 2% 0% 8% 2%

Total responses 15 29 18 202

Respondents identifying at least one 
response

15
(24%)

29
(35%)

18
(23%)

181
(36%)

City of 
Banyule

Response West Mid EastSouth

Response North
North 
West

North 
East
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There was also notable variation in this result observed by respondent profile, as follows: 
 

• Age structure - middle-aged adults (aged 45 to 59 years) and senior citizens (aged 75 years 
and over) – respondents were notably more likely than average to be able to correctly identify 
the mayor. 

 
• Gender – there was no meaningful variation in this result observed by gender. 

 
• Language spoken at home – English speaking respondents were measurably more likely than 

multilingual respondents to be able to correctly identify the current Mayor. 
 

 
 

Name the current Mayor of Banyule City Council by respondent profile
Banyule City Council - 2024 Communications Survey

(Number and percent of total respondents)

Cr. Peter Castaldo 2% 2% 7% 6% 4%
Cr. Alison Champion 5% 0% 0% 1% 2%
Cr. Peter Dimarelos 3% 3% 0% 1% 4%
Cr. Mark Di Pasquale 2% 5% 1% 3% 2%
Cr. Rick Garotti 3% 2% 3% 2% 4%
Cr. Alida McKern 3% 4% 0% 0% 2%
Cr. Tom Melican 18% 23% 28% 20% 31%
Cr. Fiona Mitsinikos 0% 1% 0% 0% 0%
Cr. Elizabeth Nealy 1% 2% 2% 3% 0%

Total responses 50 40 50 36 25

Respondents identifying at least one 
response

37
(29%)

34
(37%)

50
(41%)

36
(36%)

24
(43%)

Cr. Peter Castaldo 4% 4% 5% 3% 4%
Cr. Alison Champion 2% 2% 2% 0% 2%
Cr. Peter Dimarelos 3% 2% 2% 1% 2%
Cr. Mark Di Pasquale 2% 3% 3% 1% 3%
Cr. Rick Garotti 3% 2% 3% 1% 3%
Cr. Alida McKern 3% 0% 2% 0% 2%
Cr. Tom Melican 24% 23% 26% 10% 23%
Cr. Fiona Mitsinikos 0% 0% 0% 0% 0%
Cr. Elizabeth Nealy 2% 1% 1% 3% 2%

Total responses 102 98 179 17 202

Respondents identifying at least one 
response

89
(38%)

91
(35%)

161
(40%)

17
(19%)

181
(36%)

Older 
adults

Multi-
lingualResponse Male Female

English 
speaking

City of
Banyule

Response
Young 
adults Adults

Middle-
aged 

Senior 
citizens
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Respondent profile 
 

Age structure 
 

The random sample respondents were weighted by age and gender to reflect the 2021 Census 
profile of the City of Banyule. 
 

Metropolis Research notes that the unweighted underlying sample of respondents was close 
reflection of the underlying age distribution of the community.  This reinforces the strength 
of the door-to-door, in-person methodology at encouraging participation from across the 
entire community.  The self-selected online survey respondents were heavily skewed towards 
older residents, with 47% aged 60 years and over (compared to 33% of the unweighted 
random sample). 
 

 
 
 

Gender 
 

The random sample respondents were weighted by age and gender to reflect the 2021 Census 
profile of the City of Banyule. 
 

 

Age structure
Banyule City Council - 2024 Communications Survey

(Number and percent of respondents providing a response)

Random
Number Percent (weighted) Number Percent

Young adults  (18 - 34 years) 109 22% 26% 28% 21% 3 6%
Adults (35 - 44 years) 130 26% 18% 18% 21% 9 18%
Middle-aged adults (45 - 59 years) 95 19% 24% 32% 19% 15 29%
Older adults (60 - 74 years) 102 20% 20% 12% 29% 19 37%
Senior citizens (75 yrs and over) 65 13% 11% 10% 10% 5 10%
Not stated 2 2 0 5 15

Total 503 100% 503 602 701 66 100%

Age
Random (unweighted)

2015
Online

2020

Gender
Banyule City Council - 2024 Communications Survey

(Number and percent of respondents providing a response)

Random
Number Percent (weighted) Number Percent

Male 246 49% 47% 49% 50% 15 29%
Female 250 50% 51% 51% 50% 37 71%
Non-binary 5 1% 1% 0% 0% 0 0%
Prefer to self-describe 0 0% 0% 0% 0% 0 0%
Prefer not to say / not stated 2 2 4 3 14

Total 503 99% 503 602 701 66 100%

Gender
Random (unweighted)

2015
Online

2020
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Language spoken at home 
 
The 2024 random sample respondents included 18% who speak a language other than English 
at home, which compares to the 2021 Census result of 25%.  By contrast, the 2020 survey only 
achieved seven percent multilingual respondents.  

 

 

Language spoken at home
Banyule City Council - 2024 Communications Survey

(Number and percent of respondents providing a response)

Number Percent Number Percent

English 406 82% 93% 44 85%
Hindi 12 2% n.a. 0 0%
Italian 12 2% n.a. 0 0%
Mandarin 8 2% n.a. 0 0%
Chinese, n.f.d 7 1% n.a. 0 0%
Greek 5 1% n.a. 0 0%
Sinhalese 4 1% n.a. 0 0%
Spanish 4 1% n.a. 0 0%
French 3 1% n.a. 2 4%
Tamil 3 1% n.a. 0 0%
Arabic 2 0% n.a. 0 0%
Cantonese 2 0% n.a. 2 4%
Danish 2 0% n.a. 0 0%
German 2 0% n.a. 0 0%
Malayalam 2 0% n.a. 0 0%
Maltese 2 0% n.a. 0 0%
Tagalog (Fil ipino) 2 0% n.a. 0 0%
Urdu 2 0% n.a. 0 0%
Vietnamese 2 0% n.a. 1 2%
African Languages  (excluding North Africa) 1 0% n.a. 0 0%
Afrikaans 1 0% n.a. 0 0%
Bengali 1 0% n.a. 0 0%
Gujarati 1 0% n.a. 0 0%
Indonesian 1 0% n.a. 1 2%
Korean 1 0% n.a. 0 0%
Macedonian 1 0% n.a. 0 0%
Malay 1 0% n.a. 0 0%
Nepali 1 0% n.a. 0 0%
Persian 1 0% n.a. 0 0%
Portugese 1 0% n.a. 0 0%
Punjabi 1 0% n.a. 0 0%
Serbian 1 0% n.a. 0 0%
Thai 1 0% n.a. 0 0%
Turkish 1 0% n.a. 0 0%
All other languages 1 0% n.a. 2 4%
Not stated 5 n.a. 14

Total 503 100% 602 66 100%

Language
Random Online

2020
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The majority of random sample respondents who spoke a language other than English and 
who provided a response to this question reported that English was their preferred language 
for communication with Council. 

 

 
 

 
 
 

  

English 12
Chinese 4
Mandarin 3
Arab 1
Cantonese 1
Farsi 1
Greek 1
Hindi 1
Punjabi 1
Tagalog newsletter can be good 1

Total 26

Best method of communication with Council
Banyule City Council - 2024 Communications Survey

(Number of responses)

Response Number

English 2

Total 2

Best method of communication with Council
Banyule City Council - 2024 Communications Survey (Online)

(Number of responses)

Response Number
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Household member with disability 
 
A total of 12% of the random sample respondents and 28% of the self-selected online survey 
respondents reported that their household included at least one member identifying with 
disability.   
 
The larger proportion for the online survey clearly reflects the older age structure of this 
skewed sample. 
 

 
 

 

Current housing situation 
 
The majority of respondents to both the random sample and self-selected online survey 
reported that they owned their home, with 24% of random sample respondents reporting 
that they were renting their home. 
 

 
 
 

  

Household member with disability
Banyule City Council - 2024 Communications Survey

(Number and percent of respondents providing a response)

Number Percent Number Percent
 
Yes 59 12% 14 28%
No 431 88% 36 72%
Not stated 13 16

Total 503 100% 66 100%

Response
Random Online

Current housing situation
Banyule City Council - 2024 Communications Survey

(Number and percent of respondents providing a response)

Number Percent Number Percent
 
Own this home 276 57% 30 59%
Mortgage (paying-off this home) 89 18% 15 29%
Renting this home 119 24% 25% 0 0%
Other 3 1% 0% 6 12%
Not stated 16 35 15

Total 503 100% 602 66 100%

Situation
Random Online

2020

75%
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Period of residence in the City of Banyule 
 
The majority of respondents to both the random sample and self-selected online surveys 
reported that they had lived in the City of Banyule for 10 years or more, with the age-skewed 
online survey respondents significantly more likely than the random sample respondents to 
be long-term residents. 
 

 
 

 
Suburb of residence  
 
The random sample respondents were pre-weighted by suburb population so that each 
suburb contributed proportionally to the municipal result. 
 
The self-selected online survey respondents included residents from across the municipality, 
but they were not proportionally distributed across the municipality. 
 
 

Period of residence
Banyule City Council - 2024 Communications Survey

(Number and percent of respondents providing a response)

Number Percent Number Percent
 
Less than one year 34 7% 5% 3 6%
One to less than five years 95 19% 19% 3 6%
Five to less than ten years 96 19% 12% 4 8%
Ten years or more 270 55% 64% 40 80%
Not stated 8 8 16

Total 503 100% 602 66 100%

Period
Random Online

2020











Banyule City Council – 2024 Communications Survey 

Page 144 of 144 
 

Appendix One: survey form 
 
 
 
 



Hello, my name is ___________ from Metropolis Research, and I am here on behalf of 
Banyule City Council to conduct a survey about how Council communicates with the 
community. 
 
Council would like to understand what you think of how they communicate with you and 
how you would prefer to engage with Council. 
 
The survey will take approximately 10 minutes to complete and is completely confidential. 
 
(If asked) 
 

All information provided in this survey is strictly confidential, in accordance with the 

Privacy Act.  Names, addresses and phone numbers are not recorded with the survey. 

Banyule City Council 
2024 Communications Survey 

1 On a scale of 0 (not interested at all) to 10 (very interested), how interested are you in 
knowing about Council works, services, and programs in your local area? 

1. Interest  0 1 2 3 4 5 6 7 8 9 10 99 

2 On a scale of 0 (very dissatisfied) to 10 (very satisfied), how satisfied are you with the 
following? 
 

(please circle one number for each) 

1. Council communications (how Council 
informs the community) 

0 1 2 3 4 5 6 7 8 9 10 99 

If less than 5, why do you say that? 

 

2. Council’s community consultation and 
engagement 

0 1 2 3 4 5 6 7 8 9 10 99 

If less than 5, why do you say that? 

 

3. Overall Council performance 0 1 2 3 4 5 6 7 8 9 10 99 

If less than 5, why do you say that? 

 

3 Which, if any of the following images look like they were developed Banyule City 
Council? 
 

(please select as many as appropriate) 

Image One 1  Image Three 4  

Image Two 2  Image Four 9 



Banyule Banner 

Council sends a printed newsletter the Banyule Banner to residents eight times a year.  
Before today, were you aware of the Banyule Banner?  

Yes 1  Don’t know / can’t say 9 

No 2    

5 

Regarding the Banyule Banner, would you say that you typically? 

Read all of it in detail 1  Don’t read it 4 

Read some of it in detail 2  Don’t receive it 5 

Skim read at least part of it 3  Don’t know / can’t say 9 

6 

What are all the ways you recall receiving information about Council activities and 
services in the last 12 months, and what are all the ways you would prefer? 
 

(please circle as many as appropriate) 

 Current Preferred 

Council’s regular printed magazine the Banyule Banner 1 1 

Council’s News From Our Neighbourhood newsletter 2 2 

Other Council newsletters  3 3 

Information sent with the Rates Notice 4 4 

Direct mail / letterbox drop of printed information 5 5 

Council’s e-newsletters 6 6 

Council’s website 7 7 

Speaking face-to-face with Council staff 8 8 

Direct contact with your local Councillor 9 9 

Information available at the Council Service Centre 10 10 

Information available at the Council library or community centre 11 11 

Telephoning Council 12 12 

Council post on Facebook 13 13 

Council post on Instagram 14 14 

Council post on Twitter / X 15 15 

Council post on LinkedIn 16 16 

Watching / attending Council meetings online 17 17 

Outdoor advertising (signs and / or bus shelters) 18 18 

Emailing Council 19 19 

Word of mouth from family / friends / neighbours 20 20 

Other (specify): 21 21 

4 



News From Our Neighbourhood 

News From Our Neighbourhood is a ward newsletter that Council sends from your local 
Councillor four times per year.  Before today, were you aware of the publication?  

Yes 1  Don’t know / can’t say 9 

No 2    

10 

8 On a scale of 0 (very dissatisfied) to 10 (very satisfied), how satisfied were you with the 
following aspects of the Banyule Banner?  
 

(please circle one number for each) 

1. Ease of reading (understanding it) 0 1 2 3 4 5 6 7 8 9 10 99 

2. How interesting the content is  0 1 2 3 4 5 6 7 8 9 10 99 

3. The relevance of the articles 0 1 2 3 4 5 6 7 8 9 10 99 

4.  Frequency of the publication 0 1 2 3 4 5 6 7 8 9 10 99 

If less than 6, how often should it be published?   Issues per year 

5. Overall satisfaction with publication 0 1 2 3 4 5 6 7 8 9 10 99 

If less than 6, why do you say that? 

 

How would you prefer to receive the Banyule Banner?  
 

(please circle as many as appropriate) 

Printed copies available to collect at shops 1 

Printed copies available to collect at Council offices, library or community centres 2 

Printed copy mailed directly to my letterbox 3 

Electronic copy available from Council website 4 

Electronic copy emailed directly to me 5 

Other (specify): ___________________ 9 

9 

What information regarding what Council does in your local area would you like to see in 
the Banyule Banner?  

(please circle as many as appropriate) 

Local events and activities 1  Building and works projects 6 

Council services (what’s available, how to 
access) 

2  Local laws, regulations, and rules 7 

Community consultations 3  Stories about local people 8 

Council spending decisions and priorities 4  Other (specify): ___________________ 9 

Council infrastructure projects 5   

7 



Council website 

Have you visited the Council website in the last 12 months?  

Yes 1  No (go to Q.19) 2 

15 

Council e-newsletters 

Council regularly publishes e-newsletters on a range of topics.  Before today, were you 
aware that Council publishes any e-newsletters?  

Yes 1  Don’t know / can’t say 9 

No 2    

13 

Would you be interested in receiving a general interest e-newsletter?  

Yes - Weekly 1  Yes - One or two issues per year 5 

Yes - Fortnightly 2  No - not interested in receiving 6 

Yes - Monthly 3  Don’t know / can’t say 9 

Yes - Quarterly 4   

14 

12 On a scale of 0 (very dissatisfied) to 10 (very satisfied), how satisfied were you with the 
following aspects of the News From Our Neighbourhood?  
 

(please circle one number for each) 

1. Ease of reading (understanding it) 0 1 2 3 4 5 6 7 8 9 10 99 

2. How interesting the content is  0 1 2 3 4 5 6 7 8 9 10 99 

3. The relevance of the articles 0 1 2 3 4 5 6 7 8 9 10 99 

4.  Frequency of the publication 0 1 2 3 4 5 6 7 8 9 10 99 

If less than 6, how often should it be published?   Issues per year 

5. Overall satisfaction with publication 0 1 2 3 4 5 6 7 8 9 10 99 

If less than 6, why do you say that? 

 

Regarding the News From Your Neighbourhood, would you say that you typically? 

Read all of it in detail 1  Don’t read it 4 

Read some of it in detail 2  Don’t receive it 5 

Skim read at least part of it 3  Don’t know / can’t say 9 

11 



Council initiatives 

19 On a scale of 0 (don’t know about this) to 10 (know a lot about this), how would you rate 
your knowledge of the following Council initiatives? 

1. Banyule Community Fund 0 1 2 3 4 5 6 7 8 9 10 99 

2. Banyule ThinkTank / Banyule Futures 0 1 2 3 4 5 6 7 8 9 10 99 

3. North East Link Advocacy campaign 0 1 2 3 4 5 6 7 8 9 10 99 

4. 2028 Zero Emissions commitment 0 1 2 3 4 5 6 7 8 9 10 99 

5. Community Vision 0 1 2 3 4 5 6 7 8 9 10 99 

6. Food and Garden Waste (FOGO) rollout 0 1 2 3 4 5 6 7 8 9 10 99 

7. Electrify Everything 0 1 2 3 4 5 6 7 8 9 10 99 

8. Carols by Candlelight 0 1 2 3 4 5 6 7 8 9 10 99 

9. Twilight Sounds 0 1 2 3 4 5 6 7 8 9 10 99 

10. Malahang Festival 0 1 2 3 4 5 6 7 8 9 10 99 

11. Eco Festival 0 1 2 3 4 5 6 7 8 9 10 99 

Did you find everything you needed from the website, or did you need to contact Council 
for more information?  

Found everything I needed / wanted 1  Don’t know / can’t say 9 

Had to contact Council to find more  2    

16 

What topics did you need further information about? 
 

(please circle as many as appropriate) 

Local events and activities (What’s On) 1  Buildings and works projects 6 

Council services (specify): _______________ 2  Council infrastructure projects 7 

Community consultations 3  Local laws, regulations, and rules 8 

Council spending decisions and priorities 4  Other (specify): ____________________ 9 

Roadworks information / disruptions 5   

17 

18 On a scale of 0 (very dissatisfied) to 10 (very satisfied), how satisfied were you with the 
following aspects of the Council website?  
 

(please circle one number for each) 

1. Finding the information I needed 0 1 2 3 4 5 6 7 8 9 10 99 

2. Ease of reading (understanding)  0 1 2 3 4 5 6 7 8 9 10 99 

3. Overall satisfaction with the website 0 1 2 3 4 5 6 7 8 9 10 99 

If less than 6, why do you say that? 

 



Do you follow Council on any of the following platforms? 
 

(please circle as many as appropriate) 

Facebook 1  Instagram  6 

Twitter / X 2  LinkedIn 7 

21 

What information would you be interested in hearing about on social media from 
Council? 

(please circle as many as appropriate) 

Local events and activities (What’s On) 1  Roadworks information / disruptions 5 

Council services (specify): _______________ 2  Council infrastructure projects 6 

Community consultations 3  Local laws, regulations, and rules 7 

Council spending decisions and priorities 4  Other (specify): ____________________ 9 

22 

SMS notifications from Council 

Would you be happy for Council to SMS you notifications and important reminders about 
any of the following? 

(please circle as many as appropriate) 

Local events and activities (What’s On) 1  Roadworks information / disruptions in 
 your area  

6  
Council services (specify): _______________ 2 

Community consultations 3  Council infrastructure projects 7 

Council spending decisions and priorities 4  Local laws, regulations, and rules 8 

Important reminders (e.g., rates due notice) 5  Other (specify): ____________________ 9 

23 

Social media 

Community consultation and feedback 

Prior to today, have you ever provided participated in a Council consultation or provided 
feedback to Council by? 

Yes  1  No (go to Q26) 2 

24 

Which of the following social media platforms do you use? 
 

(please circle as many as appropriate) 

Facebook 1  TikTok 6 

Twitter / X 2  YouTube 7 

Instagram  3  WhatsApp 8 

Instagram Threads 4  SnapChat 9 

LinkedIn 5  Other (specify): ____________________ 10 

20 



Are there any barriers to you participating in consultation activities with Council? 

Barrier One:  

Barrier Two:  

27 

Can you name the current Mayor of Banyule Council  and your local Councilor? 
 

(please circle one number for each) 

 Current Mayor Local Councilor 

Cr. Peter Castaldo 1 1 

Cr. Alison Champion 2 2 

Cr. Peter Dimarelos 3 3 

Cr. Mark Di Pasquale 4 4 

Cr. Rick Garotti 5 5 

Cr. Alida McKern 6 6 

Cr. Tom Melican 7 7 

Cr. Fiona Mitsinikos 8 8 

Cr. Elizabeth Nealy 9 9 

29 

Do you have any other comments regarding how Council communicates or engages with 
you? 

 

 

28 

How would you prefer to put your views forward to Council if it was conducting a 
consultation on a matter of interest to you? 
 

(please select as many as appropriate) 

By attending a community meeting 1  Participating in a website forum 8 

Completing an online survey on Council website 2  By writing to Council 9 

Completing a face-to-face or mail out survey 3  Via social media (Facebook, Twitter) 10 

By speaking directly with someone in person 4  Pop Up stall at shopping centre or 
 community events 

11 
By speaking directly with someone on the phone 5 

By Council staff going to your community group  6  Writing to / calling a Councillor 12 

As part of a focus group 7  Other (specify): ________________ 13 

26 

Did you participate and / or provide feedback? 

In-person 1 Combination of both   3 

Online 2   

25 

Elected Council  



Do any members of this household have a permanent or long-term disability or illness? 

Yes 1 No 2 

32 

How long have you lived in the City of Banyule? 

Less than 1 year 1 5 to less than 10 years 3 

1 to less than 5 years 2 10 years or more 4 

35 

Which of the following best describes the current housing situation of this household? 
 

Own this home 1 Renting this home 3 

Mortgage (paying-off this home) 2 Other (specify): _______________ 4 

34 

Thank you for your time 
Your feedback is most appreciated 

Council will publish the full results of this survey on its website, following detailed analysis and discussion 
with Councillors and senior officers.  

Do any members of this household speak a language other than English at home? 

English only 1 Other (specify): _______________ 2 

If Other, how can Council best communicate if not in English?  

 

 

33 

Please indicate which of the following age group best describes you? 

18 to 24 Years 1  60 to 74 years 5 

25 to 34 Years 2  75 years and over 6 

35 to 44 Years 3  Prefer not to say 9 

45 to 59 Years 4   

30 

Respondent profile 

With which gender do you identify? 

Male 1  Prefer to self-identify: 
4  

Female 2  __________________________ 

Non-binary 3  Prefer not to say 9 

31 




